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Billions will be spent on lies, deceptions, hollow slogans & gutless stances; 


when will it stop? 4 


Nomi Prins (‘Silicon Valley 
the new Wall Street?” p. 9) is a 
renowned journalist, author and speaker. Her 
latest book, All the Presidents’ Bankers, covers the 
relationships of presidents with key bankers over 
the past century and how they impacted domestic 
and foreign policy. Her other books include Black 
Tuesday; It Takes a Pillage: Behind the Bonuses, 
Bailouts, and Backroom Deals from Washington to 
Wall Street; Other People’s Money: The Corporate 
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chickens still outnumber electronic devices. 
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Policy during the Reagan Administration. Roberts 
was Senior Research Fellow, Hoover Institution, 
Stanford University, and was appointed to the 
William E. Simon Chair in Political Economy, Center 
for Strategic and International Studies, Georgetown 
University. He is recipient of the US Treasury’s Silver 
Medal and of the Legion of Honor conveyed by the 
French government. 


Derek Osenenko (“Legalizing weed means 
regulation, taxes, unfair competition,” page 20) is the 
executive editor of the Trends Journal, 
and Chief Executive Officer 
and President of the Trends 
Research Institute. He has a 
lengthy history as a senior news 


media executive, managing 
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several award-winning newsrooms for major media 
companies. He held senior executive positions with 
Dow Jones, Gannett Co. Inc. and Gatehouse Media 
before assuming his new role in June 2014. 


Anthony Freda (“Drawing Points,” p. 44) has 
created award-winning illustrations and paintings 
for publications including the 
New Yorker, Time, Rolling Stone 
and The New York Times. 
Freda considers himself an 
information warrior, and his 


politically charged imagery 


graces millions of computer 
screens via a wide spectrum of mainstream and 
alternative websites and magazines. 
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WHAT IN 

THE WORLD 

IS GOING ON? 
Each new day seems 
to bring with it a new 
geopolitical crisis, one 
more political debacle, 
more dire economic 
warnings, increasing 
social disturbance, or 
another environmental 
threat. What does it all 
mean? What can be 
done? How will it end? 

Gerald Celente’s Trends 
Journal® is the only 
magazine in the world 
that pinpoints how today’s 
current events form future 
trends and how they 
will affect your business, 
career, family and future ... 
your life. 

Founded by a political 
atheist, agenda- and 
advertising-free, and 
beholden to no one, the 
Trends Journal provides 
unbiased insights, analysis 
and forecasts of critical 
socioeconomic, financial, 
political, economic, 
business, consumer/ 
retail, entertainment, 
technology, science and 
other trends that are fact- 
based, data-driven and on 
the cutting edge. 

Gerald Celente’s track 
record speaks for itself. 
He's been forecasting 
worldwide since 1980. 
No one has been so 
right, on so many issues, 
so often! If you want 
to anticipate change, 
take proactive measures 
to seize opportunities 
and develop profit 
strategies, subscribe to 
Trends Journal. Read 
about “History Before It 
Happens” from the world 
leader in trend forecasting. 
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Politicians have turned the United States of America into the Big Brother State of Slavelandia. 


Patriotism 2.0 


The choice is ours; the future 1s in our hands 
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By Gerald Celente 
PUBLISHER 


The path to the future lies before us. For the awake and alive that stop, look and listen to what 


in the world is going on, the trend is crystal clear. 


The path paved by today’s entrenched political Mafiosi, central-bank charlatans and military 


madmen will lead to a continuing erosion of personal freedoms, declining living standards and 


greatly expanded killing fields. 

As an American, it breaks my heart to see how a 
small handful of politicians — a gang of 535 sena- 
tors and House of Representatives members, and 
a string of psychopathic presidents — have turned 
the United States of America into the Big Brother 
State of Slavelandia in less than a quarter of my 
lifetime. From the Patriot Act to the National De- 
fense Authorization Act, from the never-ending 
War on Terror to endless foreign entanglements, 
from quantitative easing to zero interest-rate pol- 
icy, they stacked the deck against We the People. 
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INERTIA HAS GONE GLOBAL 

Across the globe, in so-called democracies, it’s the 
same song — just a different tune. Austerity mea- 
sures are imposed on “the little people,” their lives 
destroyed and nation’s economies sacrificed to bail 
out banks and big-time gamblers, aka investors, who 
made bad bets and did dirty deals. 

Across the “free world” — Canada, the United 
Kingdom, France, Spain, New Zealand, Australia and 
everywhere in between — small acts of terror, false 
flag or real, are met with a massive military presence 


and repressive measures that rob citizens of their 
human rights and provide excuses to wage wars and 
slaughter innocents in foreign lands. 

And in country after country, the outcome is the 
same. A few at the top are given free rein to destroy 
what they want and rob at will, as citizens obedi- 
ently take what they are given and do what they 
are told. Adding moral insult to human indignity: 
Not only do the political Mafiosi steal the public’s 
money and destroy their lives, in the name of free- 
dom and democracy, worshippers of these hideous 
political religions go to the polls to vote the politi- 
cians into office. 

Clinton/Bush/Obama, Blair/Cameron, Sarkozy/ 
Hollande... all leaders of the “free Western World,” 
all mass murderers with blood on their hands with 
sick excuses as to why, when and how it is justifiable 
for them to wage war, destroy countries and slaugh- 
ter innocents... all in the name of God and country. 


NOW OR NEVER 

We at the Trends Research Institute live by two 
golden rules: Think for yourself and treat others as 
you would like others to treat you. 

In thinking for ourselves, we see through the hy- 
pocrisy of politicians who say whatever they have 
to as they lie their way into office. Regardless of 
country, it’s a standard campaign strategy tacitly un- 
derstood and accepted in political circles. To win pri- 
maries, candidates must first appeal to their party's 
ideological core. Once nominated, they abandon that 


core base and slowly but steadily change their mes- 
sage to attract a broader spectrum of voters. 

Therefore, now that the race for the White House 
has begun, we have launched The Presidential Real- 
ity Show not only to expose the lies and deceit of 
the presidential candidates, but also to help open a 
pathway for a new third party whose time has come. 
All it will take to make it happen is the will to do so. 
“Never doubt that a small group of thoughtful, com- 
mitted citizens can change the world. Indeed, it is the 
only thing that ever has,” noted renowned anthro- 
pologist Margaret Mead. 

And, We the People, regardless of country, have the 
power to create a more perfect union. In this issue of 
Trends Journal, Dr. Paul Craig Roberts provides steps 
to take and measures to consider that will redirect 
the nation away from Washington's current course 
of war and poverty toward a more fulfilling future of 
peace and prosperity (see page 26). 

The foundation of Patriotism 2.0 is built on peace 
and prosperity as opposed to the American “excep- 
tionalism” constantly championed by both Republi- 
cans and Democrats ... a form of “nationalism” that 
Albert Einstein described as “an infantile sickness. It 
is the measles of the human race.” 

To help lay the groundwork for prosperity, we 
will launch Occupy Peace on Sunday, Sept. 20 at the 
most historic corners in America — the crossroads of 
democracy in Colonial Kingston, N.Y. — to coincide 
with International Peace Day (see page 32). 

The choice is ours. The future is in our hands. E 


REUTERS/Benoit Tessier 


It's not just in the US. A man holds a placard reading "Austerity suffocates the people" during a 
demonstration against austerity plans that affect salaries and pensions in Paris, April 9, 2015. 
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keynotes 


We're not 
alone on 
this page... 


From Trends Journal 
subscriber Reg Johnston: 


What do people ex- 
pect? We need to take a 
look in the mirror. We 
want to hand over our 
power and the ability to 
govern our own lives to 
other people and then 
wonder why that power 
is abused and used to 
further the interest of 
those who we willingly 
agreed to let run our 
lives. 

Until people are will- 
ing to take responsibility 
for governing their own 
lives and are willing to 
accept the risk that goes 
along with that, we will 
always be at the mercy of 
a ruling class and noth- 
ing more than willing 
slaves with only our- 
selves to blame. 

We need to look in 
the mirror and examine 
our own underlying 
beliefs and misconcep- 
tions. Until we are free 
in mind, we will never be 
free in body. The answer 
lies with us, not with 
some freak we place ona 
podium. 


“Rise like lions after 
slumber 

in unvanquishable number 

shake your chains to earth 
like dew 

which in sleep had fallen 
on you 

Ye are many they are few.” 

— Percy Bysshe Shelley 
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Behind the wrinkled curtain: US presidential candidate Ted Cruz waits to be introduced at an event in lowa. 


The Presidential 
Reality Show" 


Billions will be spent on lies, deceptions, hollow 
slogans & gutless stances; when will it stop? 
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By Gerald Celente 
PUBLISHER, TRENDS JOURNAL 


It's The Greatest Show on Earth: The Presidential Reality Show. In 18 months, Americans 


will go to the polls to cast ballots for a “lesser of two evils” to lead the greatest nation of “excep- 


tionals” to more economic ruin and endless war. 


Tracking trends is the understanding of where 

we are and how we got here, all to see where we're 
going. Go back to February 2007, when candidate 
Barack Obama addressed the Democratic National 
Committee and called the race for the White House 
precisely what it is, a reality show: “If you look at all 
the cameras gathered around and the clicking of the 
photographers, and the pundits who are collected... 
you know, sometimes you feel like you're part of a 
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reality TV show. Yes, sometimes you feel like this is 
American Idol or Survivor... You're trying to figure 
out: Are you going to go to Hollywood? Are you 
going to be voted off the island?” 

Obama: A rookie US senator with not one mea- 
surable legislative accomplishment; a former com- 
munity organizer in Chicago who overnight became 
the American Idol when America’s Queen of TV, 
Oprah Winfrey, threw her support behind him. 


Reuters 


Transformed into a flawlessly packaged and directed 
Harpo production, the teleprompted snake-oil sales- 
man that sold “hope” and promised to “heal the 
nation and repair the world” ... was voted “to go to 
Hollywood.” 


POLITICS: SHOW BUSINESS FOR UGLY PEOPLE 

Unlike Obama, who roused worldwide enthusiasm 
and built his campaign on “Change You Can Believe 
In” (but never changed anything except his mind), 
there is little excitement among the public in the 
run-up to the 2016 general election. The slogans have 
yet to catch on; the performances have fallen flat. 

As we go to press, eight candidates officially have 
become contestants in the 2016 Presidential Reality 
Show, the three-ring circus that will determine who 
will “go to Hollywood” and who will be “voted off 
the island.” 


Contestant 1: First to announce was US Sen. 
Ted Cruz, whose claim to fame was contributing 


to the government shutdown in 2013 and reading 
Dr. Seuss’ Green Eggs and Ham while speaking for 21 
hours on the Senate floor. Taking the stage March 
23 at Liberty University, the largest Christian univer- 
sity in the world, Cruz asked that “God bless Liberty 
University,” and for “the transformative love of Jesus 
Christ,” that saved his father from drinking too 
much and brought him back home after he deserted 
his wife. 

With the first Republican caucus being in lowa, 
where 57 percent of caucus-goers describe them- 
selves as born-again or evangelical Christians, Cruz 
kicked off his campaign playing the God card, fol- 
lowed by his being part Cuban and his humble back- 
ground — all wrapped up in the theme: “Imagine.” 

“Imagine a president who says, ‘We will stand up 
and defeat radical Islamic terrorism and we will call 
it by its name’,” roared Cruz, to thunderous applause 
from the holier-than-thou Christians in the audience 
whose Jesus Christ they and Cruz believe in is anath- 
ema to the Prince of Peace. 


campaign 2016 


Reuters 
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Contestant 2: Next in line was Rand Paul, an- 
other US senator with no track record of accom- 
plishments, but as proven by Obama, presentation 
and performance count more than deeds and action 
in The Presidential Reality Show. As with Cruz, Paul 
played up his humble background, a simple every- 
day guy who, unlike the rest of us, “from an early 
age | worked.” He “taught swimming lessons,” he 


» 66 


“mowed lawns,” he “did landscaping,” “put roofs on 
houses” and even “painted houses.” And, unlike the 
rest of us, Rand Paul — who would be a no-name 
from Kentucky if his father weren’t Ron Paul, former 
congressman from Texas, a solid libertarian with 

a sizable following — “never saw work, though, as 
punishment.” 

Like Cruz, Rand Paul, who once vowed to cut the 
Pentagon budget but has since pledged to increase it 
dramatically, also pledged to keep fighting the never- 
ending War on Terror: “The enemy is radical Islam. 
You can't get around it. And not only will I name the 
enemy, | will do whatever it takes to defend America 
from these haters of mankind.” 

Like Cruz, Paul never addresses nor admits how 
America’s role in invading, occupying and destroying 
entire nations and killing millions of innocent people 
has created “these haters of mankind.” And, “doing 
whatever it takes” means playing the role of com- 
mander in chief in The Presidential Reality Show by 
sending others to fight and die while neither you nor 
your loved ones are ever put in harm’s way. 

As for Paul's prescription to fix the economy, it was 
light on facts, empty of solutions but rich in rhetoric: 
“I see our big cities once again shining and beckoning 
with creativity and ingenuity, with American compa- 
nies offering American jobs.” 

TRENDPOST: In his first television interview fol- 
lowing his announcement, Rand Paul confirmed 
what I have been speaking about for decades: The 
people running for president of the United States 
are the same people you disliked in high school and 
college that ran for class president and head of the 
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Reuters 


student council: the brown-nosers, glad-handers, 
suck-ups, overly ambitious and insincere. 
When asked “Was higher office, the presidency, 


always the master plan for you?” Paul replied: “You 
know, it’s kind of funny; you'll meet people who are 
running for president and their friends will say, ‘Oh, 
in eighth grade, he said he was going to run for presi- 
dent. 


1» 


Contestant 3: Shortly following Rand Paul’s 
declaration, in a very different manner, Hillary 
Clinton announced her candidacy by running 
a banal Presidential Reality Show commercial 
featuring the ideal demographic/psychographic 
cross-section of most-likely voters of all colors, 
shapes and sizes — married, gay, college student, 
retiring boomers, etc. Excerpts: 

» Im getting ready for a lot of things. (hahaha) A lot 

of things. It’s spring, so we're starting to get the gardens 
ready and my tomatoes are legendary here in my own 
neighborhood. (Hehaha) 

» Grrrr... (making muscles) My daughter is about to 
start kindergarten next year, and so we're moving just so 
she can belong to a better school. 

» Right now I'm applying for jobs. It’s a look into what 
the real world will look like after college. 

» Well, weve been doing a lot of home renovations. But 
most importantly, we really just want to teach our dog 
to quit eating the trash. (Heheheh) And so we have high 
hopes for 2015 that that’s gonna happen. (heheheheh) 

The punch line from Clinton was, “I'm getting 
ready to do something, too. I'm running for presi- 
dent. Americans have fought their way back from 
tough economic times, but the deck is still stacked in 
favor of those at the top. Everyday Americans need 
a champion, and | want to be that champion so you 
can do more than just get by — you can get ahead 
and stay ahead. So I’m hitting the road to earn your 
vote. Because it’s your time and 1 hope you'll join me 
on this journey.” 

Eschewing the private jet, and playing the popu- 
list card for The Presidential Reality Show, Clinton, 
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who has not driven a car in 20 years, announced she 
was traveling to lowa in a van named Scooby (after 
the cartoon character, Scooby-Doo) to have heart- 
to-heart talks with regular folks. After a week of the 
presstitutes’ puff-piece coverage of her faux journey 
through middle America, the breaking news of a new 
book, “Clinton Cash,” stopped her campaign mo- 
mentum. It documented that hundreds of millions 
of dollars in contributions were showered on the 
Clinton Foundation by foreign governments, domes- 
tic and foreign corporations, and special interests, 
putting into question the legality of the donations 
and raising allegations that Bill and Hillary were in- 


fluence peddlers. 


Contestant 4: The day after Hillary Clinton’s 
Presidential Reality Show commercial announce- 
ment, first-term US Sen. Marco Rubio of Florida 
joined the race. Speaking at Freedom Tower, once 
used to process Cuban exiles fleeing Fidel Castro's re- 
gime, Rubio, like Cruz, sang the “poor son of Cuban 
immigrants” song. Several times during his race for 
US Senate in 2010, Rubio played the sympathy card 
that his parents were exiles that fled Castro’s rule. 
And in his official Senate biography, he stated that 
his parents “came to America following Fidel Castro’s 
takeover.” (In 2011, the Washington Post reported that 
his parents actually left Cuba for Miami in 1956, years 
before the Castro takeover.) 

The main point of his speech, besides his pledge 
to beef up military spending, his war-hawk rhetoric 
and his shallow policies to restore economic growth, 
was that at 43 years old, he felt “uniquely qualified” to 
restore the American Dream. 

How? 

“Now, the time has come for our generation to lead 
the way toward a new American Century,” he said. 
Discounting all of what had once made America the 
envy of the world and truly The Land of Opportu- 
nity, Rubio declared that, “Yesterday is over and we 
are never going back” to the “ideas of the past.” 

Rubio, boasting a track record of accomplishing 


Reuters 


Reuters 


nothing more than promoting himself, wrote off 
America’s past. Inept or too arrogant to embrace the 
concept of Renaissance — a rebirth, taking the best of 
what made America the best and retrofitting it for the 
future — he knows what's best for America. Bragging 
that “Tm still a Nicki Minaj fan” and praising the rap- 
per as “very talented,” Rubio indeed has what it takes 
to be a contestant in The Presidential Reality Show. 


SIDESHOW 

Ted Cruz, Rand Paul, Hillary Clinton and Marco 
Rubio received major media coverage prior to and 
following their official announcements. But when US 
Sen. Bernie Sanders of Vermont threw his hat in the 
ring on April 30, it landed with a thud. Just two days 
later, on Meet the Press, host Chuck Todd set up the 
final panel discussion with a look at “the presidential 
announcements coming up of former Hewlett-Pack- 
ard CEO Carly Fiorina, Dr. Ben Carson and former 
Arkansas Gov. Mike Huckabee,” with no acknowledg- 
ment that Sanders was officially in the race. 
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Contestant 5: Bernie Sanders, who calls himself 
a “democratic socialist,” is against the Trans-Pacific 


Partnership, is pro-union and promotes himself as 
the crusader for Americans who've had enough of 
“establishment politics” and are against “a system 
where our democracy is being owned by a handful of 
billionaires.” On foreign policy, while Sanders plays 
the pro-peace card, he’s a war hawk in sheep's cloth- 
ing. In 1999, Sanders, then in the House of Repre- 
sentatives, voted for Bill Clinton’s Kosovo War and in 
2001 for George W. Bush’s Afghan War and War on 
Terror. And while he did vote against the 2003 inva- 
sion of Iraq, Bernie voted for appropriations bills to 
fund both the Iraq and Afghan wars. 

Elected to the Senate in 2006, Sanders voted for 
sanctions against Iran and has supported President 
Obama’s troops surge in Afghanistan, the Libyan war 
and White House policy with Syria, Yemen, Ukraine 
and Russia. As with all the candidates, Sanders is a 
staunch supporter of Israel, including the Israeli at- 
tack on Gaza last summer. 


Reuters 


Reuters 


Contestant 6: Ben Carson, another tough-talking 
chicken-hawk war hawk, has warned that Russian 
“President Putin must come to learn that there will 
be grave and serious consequences when Russia 
engages in naked aggression against other sovereign 
nations and free peoples. All options should remain 
on the table when dealing with international bullies 
such as President Putin.” Comparing Obamacare 
to “slavery,” Carson, a proud pro-life advocate, was 
blasted as a gay-basher following his statement that 
“Marriage is between a man and a woman. No group, 
be they gays, be they NAMBLA, be they people who 
believe in bestiality... it doesn’t matter what they are. 
They don't get to change the definition.” 

Strong on rhetoric and weak on policy, as are the 
others in The Presidential Reality Show, Carson’s pa- 
per-thin economic plans include a balanced-budget 
amendment and a new tax code. 


Contestant 7: Carly Fiorina, the former CEO of 
Hewlett-Packard whose corporate claim to fame is 


firing 30,000 H-P workers and scoring a $21 million 
golden parachute when she got fired in 2005, touts 
her top qualification as knowing “how the economy 
actually works.” She threw her hat in The Presiden- 
tial Reality Show on May 4. Active in Republican 
politics since leaving H-P, Fiorina was trounced by 
incumbent Democrat Barbara Boxer in the 2010 race 
for US Senate in California. Fiorina’s Internet video 
announcing her candidacy — coupled with virtually 
each broadcast and print interview and her non-stop 
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Stupid Hoe 


Sung by Marco Rubio's 

favorite star, 

Nicki Minaj 

I get it cracking like a bad 
back 

Bitch talkin she the queen 
when she looking like a 
lab rat 

Im Angelina, you Jennifer 
come on bitch you see 
where Brad at? 


We ship platinum, them 
bitches is shippin wood 

Them nappy headed hoes, 
but my kitchen good 

I wish I wish I wish I wish a 
bitch would 

You a stupid hoe, you a you 
a stupid hoe 

You a stupid hoe, you a you 
a stupid hoe 

You a stupid hoe, you a you 
a stupid hoe 

You a stupid hoe, yeah you 
a you a stupid hoe 

You a stupid hoe, you a you 
a stupid hoe 

You a stupid hoe, you a you 
a stupid hoe 

You a stupid hoe, you a you 
a stupid hoe 

You a stupid hoe, yeah you 
a you a stupid hoe 

Look Bubbles, go back to 
ya habitat 


Hmm.. thinks 1, 2, 3, do the 
Nicki Minaj blink 

‘Cause these hoes so busted, 
hoes is so crusty 

These bitches is my sons 
and I don’t want custody 

Hoes so busted, hoes is so 
crusty these bitches is my 
sons and I don’t want 
custody 

Put ya cape on, you a super 
hoe 


LYRICS © UNIVERSAL MUSIC 
PUBLISHING GROUP 
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TREND FORECAST 


If the election were held today, and Hillary Clinton sur- 
vives the cash-for-influence scandal, we forecast Clinton 
as the winner. On issues of gay rights, women’s rights and 
abortion, Cruz, Paul, Rubio, Carson, Fiorina and Hucka- 
bee will find weak support among a sizable portion of 
women voters. With all the candidates, including Clinton, 
on the same war page and none presenting strong and 
unique economic policies to truly create jobs and increase 
wages, what separates Clinton from the guys is the girls. 
(“Chelsea Clinton: Female president will make a ‘substan- 


tive difference’,” USA Today, April ro, 2015.) In the 2008 
presidential election, 70.4 million women cast ballots 

vs. 60.7 million men. In the 2012 race, Obama won the 
two-party vote among female voters by 12 points, 56 per- 
cent to 44 percent. 

As for Bernie Sanders, Colonel Sanders would have a bet- 
ter shot at winning the Democratic nomination. With mar- 
ginal name recognition, moderate stage-performance skills 
and a pittance of a campaign war chest, barring a major 
Hillary scandal, Sanders won't get the nomination. 


Reuters 
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strident attacks against Hillary “she clearly is not 
trustworthy” Clinton — add up to a setup for the 
vice-presidential slot. 

On building the economy and creating jobs, Fio- 
rina is in step with most Presidential Reality Show 
contenders. She is long on clichés — cut taxes, pro- 
mote small business, and fewer government regula- 
tions — and short on tangible steps and quantifiable 
measures. On the Trans-Pacific Partnership, Fiorina 
says she requires more information before making 
a decision, and calls on President Obama to lift the 
shroud of secrecy placed on it. Personally opposed to 
abortion, except in cases of rape, incest or endanger- 
ment of the mother’s life, Fiorina would like to see 
the Supreme Court ruling that legalized abortion 
overturned. Her takes on war and peace: More sanc- 
tions on Iran, stay in Afghanistan, and her first move 
as president would be to phone Israel. Her official 


website is very thin on fact and depth. 


Contestant 8: Mike Huckabee, a contender in 
the 2008 Presidential Reality Show, is back. Having 
made his name by winning the lowa Republican cau- 
cuses in ‘o8, this time, the Baptist minister, former 
governor of Arkansas and Fox TV personality has a 
lot of holier-than-thou competition. With Rubio, 
Cruz and Carson all singing the high praises of the 
Lord and loudly thumping the Bible, Huckabee, in 
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the crusade to win the votes of lowa fundamentalists 
who dominate the state’s caucus, has been the most 
strident Republican opponent of gay marriage and 
abortion. On war and peace, this man of God — who 
carried out the death penalty more than any other 
Arkansas governor, who proclaimed “we've lost our 
way morally” — has vowed to “keep all options on 
the table in order to defeat the evil forces of Radical 
Islam” and “bomb the daylights out of” ISIS (collat- 
eral damage notwithstanding). As with all the other 
chicken-hawk war hawks in The Presidential Real- 
ity Show who talk real tough about going to battle 
against the evil enemy, Huckabee said he will put 

US “boots on the ground” (not his) to win the war 
against “jihadism.” 

And for all those who think they are Christians, 
according to Preacher Huckabee, “It’s impossible to 
be a Christian and not be totally connected to the 
Jews. There is no Jewish state without a Christian 
faith; there is no Christian faith without a Jewish 
state.” 

Putting on a populist mask that separates him 
from most other Republican contenders, Huckabee 
wants to abolish the IRS, is against the Trans-Pacific 
Partnership and denounces “the real axis of evil in 
this country — the axis of power that exists between 
Washington and Wall Street.” 

TRENDPOST: None of the reality-show contenders 
or presstitutes, who are like carnival barkers promot- 
ing side-show freaks, address mass murder commit- 
ted by the United States, its Coalition of the Willing 
and Arab League partners who invaded sovereign 
nations based on lies, slaughtered millions of inno- 
cent civilians, destroyed entire countries and created 
the conditions for “radical Islam.” US foreign-policy 
initiatives and subsequent wars on terror have been 
recurring themes in the Trends Journal since 1993, 
when we first forecast a “Crusades 2000” trend. E] 


Ashtar01 via Wikipedia 


The dinosaur 'Stan' overlooks Google's Silicon Valley campus in Mountain View. 


Silicon Valley the 
new Wall Street? 


Absent oversight, influence of tech firms strengthens 


By Nomi Prins 
CONTRIBUTING EDITOR 


There’s no question more people on Earth use Google than bank with JPM Chase. 


But in March, when news broke of Google's slew of cozy meet-and-greets with various White 


House officials, the real question became whether Google and Silicon Valley are the new JPM 


Chase and Wall Street in terms of political power plays. 


The answer is complex. 

Wall Street-Washington alliances go back more 
than a century and a half. By comparison, Silicon 
Valley and its progeny are babies. In terms of clout, 
though, they are well on their way to adulthood. 

As the power and influence of big tech firms grow, 
so does the danger they pose to us. 

We got stuck footing the bill for Wall Street's risky 


practices in the wake of the recent financial crisis. 
Those who believe Apple and Google lack the capacity 
to inflict harm on individuals have forgotten Enron, 
the once-hot energy firm that committed crimes, went 
bankrupt and launched a meltdown. Stuff happens. 

Meanwhile, the relationship between the Oval Of- 
fice and technology sector could be setting us up for a 
major fall regarding our money and privacy. 
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Facebook and Amazon are angling for a piece of the 
political-influence pie too. Facebook began lobbying in 


Money in politics 
All figures in millions of dollars 
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SOURCE: Center for Responsive Politics, Washington, D.C. 


TECH INFLUENCE TRENDING UP 

Total tech-sector lobbying funds hit a historic high 
of $141.7 million in 2013 (dipping to $139.5 million in 
2014.) These were nearly triple dot-com-era levels. 
Campaign contributions are more than 2,000 times 
1998 levels. Similar to Wall Street banks, tech compa- 
nies are concerned with the benefits candidates can 
provide them. Money flows to the party and policies 
that offer the fewest barriers to global market domi- 
nation. The tech sector has tended to favor Demo- 
crats, but, to spread its influence, it’s tactically shifting 
its funds to be near even with the GOP. 

As the 2016 election looms, contributions are ris- 
ing. The tech sector isn’t dumping as much money 
into politics as Wall Street does, but as technology 
becomes omnipresent in our social and financial lives, 
the sector’s political power is gaining traction — and 
is concentrated in the hands of a few individuals and 
firms. Sound familiar? More individuals are using the 
Washington-Silicon Valley revolving door, too. 

Just as on Wall Street, there are firms whose com- 
bined size, market share and political prowess put 
them in the political-technological elite. During 2014, 
Google led Big Tech's money-machine unit, replacing 
Microsoft, a longtime player. A decade ago, Google’s 
campaign donations barely reached $500,000. By 
2014, they were up toa record $3.8 million, compared 
to Microsoft's $2.9 million. Google doled out $16.8 
million in lobbying for 2014. 
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“Revolvers” from Members of 2009, when it spent $207,878 on cybersecurity and pri- 
2014 2014 2013 government to | Congress with issues. In 2014. i n 2 million. adding i 
Institution donation | lobbying | lobbying lobbying investments vay SS i a i 2 4s ESpenta93 pil adding toues 
a al such as immigration and taxes. Amazon spent under 
Big Six Banks $1 million from 2000 to 2005, but coughed up $4.9 
JPM Chase 92.6 $6.28 | $5.46 58 of 69 50 million on lobbying in 2014. As for Apple, the firm do- 
Goldman Sachs | $4.7 $3.46 | $3.63 36 of 40 18 nated $129,000 to campaigns in 2014, but it ponied up 
1 million in| ing money during the sam t 
Citigroup $25 | $5.38 | $3.63 53 of 61 18 $4 on i lobbying money cians the meyer 
When companies are awash with cash stemming 
Bankof America = $2.98 | $2.73 | $3.12 5of7 +A from their dominant market share, buying politicians 
Wells Fargo $2.53 $6.4 $6.1 13 of 18 56 and policies are logical steps. The sector’s money 
Morgan Stanley | $19 $4.82 $4.04 0 of 25 14 opens many doors in Washington. Beyond money, its 
yp] power to dictate policies — from privacy to taxes to 
Big Five Tech mobile payments to trade to immigration — is pick- 
Google $3.8 $16.83 $15.8 100 of 123 25 ing up steam. 
Microsoft $2.89 $8.33 $10.49 91 of 113 55 
THE REVOLVING TECH R 
Apple $0.129 $4.11 $3.37 31 of 38 51 9 STECH DOQ 
Though no tech CEO has nabbed the Treasury secre- 
Amazon 90.37 94.9 93.46 54of 71 16 tary slot as former Goldman Sachs heads Robert Rubin 
Facebook $0.81 $9.34 $6.43 28 of 30 11 and Hank Paulson did under Presidents Bill Clinton 


and George W. Bush respectively, Obama plucked 
Megan Smith from her vice-president spot at Google 
to be his chief technology officer. The trend is clear. 

Google used its might to rack up 230 meetings, 
nearly one a week on average, with the Obama ad- 
ministration since 2009. Perhaps because of this 
cliquey arrangement, the Federal Trade Commission 
dropped its antitrust investigations regarding the 
firm’s search engines in early 2013. Wall Street has 
bypassed many antitrust issues as the Big Six banks 
consolidated power at the top of their sector. 

Taking a page from the Wall Street revolving-door 
playbook, 100 of Google's 123 lobbyists during 2013- 
2014 previously held government jobs. They're called 
“revolvers.” Google is not alone; 28 of 30 Facebook 
lobbyists, 54 of 71 Amazon lobbyists, 91 of 113 Micro- 
soft lobbyists and 31 of 38 Apple lobbyists also were re- 
volvers. In total, the tech sector boasts 1,108 lobbyists, 
of which 755 (68.1 percent) are revolvers. 

The political-technological elite firms are formulat- 
ing domestic and foreign policy, as banks have done. 
Key lobbying issues include copyright, patent and 
trademark, antitrust, telecommunications, trade, im- 
migration and homeland security. 

Taxes also rank high as a lobbying priority. Google 
has tax shelters moving foreign profits through Ireland 
and the Netherlands to Bermuda. Apple is headquar- 
tered in California but incorporated in Ireland, so it 
pays nearly no US federal income taxes. Some mem- 
bers of Congress invest in these firms anyway: 25 hold 
Google shares; 55 have Microsoft; and 51 own Apple. 


PITFALLS OF MONOPOLIES, DEREGULATION 

There are 6.8 billion mobile-cellular subscribers in 
the world, according to the International Monetary 
Fund. That’s almost as many subscribers as humans. 
Those figures render limitless possibilities for tech- 
company penetration into all aspects of our lives. 

The overriding force driving big tech firms is con- 
verting information, communication platforms and 
hardware into profitable commerce. Banks compete to 
leverage deposits into lucrative assets imbued with risk. 
Facebook and its ilk boost stock values by transform- 
ing members into consumer-bots and using their 
money in the expanding mobile-payments space. 

Today, most mobile payments are funded through 
bank accounts and credit cards, but as banks are 
increasingly displaced by techno non-banks, the re- 
lated illusion of independence from the financial sec- 
tor is being replaced by reliance on the tech sector. 
We should be very concerned about our privacy and 
money-protection issues. 

Apple Pay addresses security by not storing informa- 
tion on its servers, instead using the iPhone's secure- 
element chip. Yet iCloud breaches mean promises of 
cybersecurity should be taken with a grain of salt. 

Last summer, Google announced the integration 
of Google Wallet with Gmail. Google claims its fraud 
protection covers 100 percent of verified unauthor- 
ized Google Wallet US transactions — but also that 
“much of the data is stored but may not be shared 
outside Google except under certain circumstances.” 
This leaves privacy protection vague. 

The Gramm-Leach-Bliley Act of 1999 requires banks 
to explain how they use and personal information, 
and allows customers to opt out of certain sharing. 
That doesn’t stop banks from giving data to advertis- 
ers or the government. Privacy protection is worse in 
the tech industry, where no such legislation exists. 

Problems go beyond information-selling to ma- 
nipulation and stealing. Google is fighting British 
regulators over circumventing iPhone settings on 
Apple Safari to track and sell customer web usage, 
claiming it isn’t subject to UK privacy laws. A similar 
case was thrown out in the US, though the Federal 
Trade Commission did levy a $22.5 million fine on 
Google for secretly bypassing Safari privacy settings. 
The point is that opportunity invites behavior that, 
at worst, is criminal and at best, immoral. 


WHO'S REGULATING THIS STUFF? 

The mobile-payments arena is ripe for complica- 
tions regarding our money. As the Federal Deposit 
Insurance Corporation notes, “no federal laws or 
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In its 70-page Consumers and Mobile Financial Services report, the Federal 
Reserve made no mention of regulation in the mobile-payments sector, or any 
potential threats techno non-banks could pose the public. No one on Capitol 
Hill seems to have noticed all the big tech companies acting like unregulated 
banks. 


That’s because power and political influence are linked to corporate omnipres- 


ence. When a few companies quickly become politically forceful, they often use 
their power to reduce oversight and accountability. They build systemic risk. 

Weve seen large, politically influential firms implode and damage countless 
lives before. From Enron and the energy sector and WorldCom and the telecom 
sector in the early 2000s, to the recent banking-sector hit on the global economy, 
past performance is an ominous glimpse into future behavior. 

It is better to be wary of issues before a crisis than suffer in the aftermath. 

If the government is too enamored of its new friends to care about the pitfalls 
their dominance could bring, we must take up the vigilance mantle for ourselves. 


regulations specifically govern mobile payments.” 
There is no uniform contract for mobile payments, 
nor legal recourse or one oversight body to address 
when things go wrong. (Not that rules governing 
Wall Street banks work out so well.) 

For instance, PayPal acts like a bank, but doesn’t 
call itself one (it goes by the label “money servicer”), 
and isn't regulated like one. Thus, it isn’t required 
to maintain the security, customer protections or 
dispute-resolution services that banks are. 

Apple, Softcard, Square, Coin, Android Pay, Sam- 
sung Pay and others keep pushing mobile-payment 
boundaries, but don’t offer the real bank indepen- 
dence that users think they do. Apple deals with Visa, 
MasterCard, American Express and major US banks 
as another arm of that establishment. Only if users 
elect to siphon off and “keep” money with Apple Pay 
or Google Wallet does independence creep into the 
equation. But therein is another cyber-wrinkle. 

The FDIC insures deposits coming from a tradi- 
tional bank, but not from a non-bank entity. In the 
case of bankruptcy, insolvency or legal or financial 
meltdown, one’s “money” in Google Wallet could dis- 
appear without recourse. 

If large pools of capital are transferred in digital 
space, it’s even harder to track or stop criminal be- 
havior. Apple Pay wasn’t required to set up an anti- 
money-laundering program with the US Treasury 
Department, arguing it is merely a device and service 
provider, not a deposit taker (though it is). That was 
the same logic Goldman Sachs used when it bet 
against one set of clients and sided with another 
using complex derivative concoctions. But hey, Gold- 
man said, we were just the middleman. E] 
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ENERGY 


REUTERS/Patrick T. Fallon 


Attendees at an event launching Tesla's new home battery take pictures of the equipment. 


Energy's next 


challenge 


It’s in the cylinders, tanks and 


high-tech bins that store it 


By Bennett Daviss 
CONTRIBUTING EDITOR 


The world’s energy future is painted in pictures of solar panels and fuel cells, but the story will 


be told in the language of storage — the cylinders, tanks and boxes where we can put the energy 


these evolving technologies will produce in abundance. 


Right now, the demand for energy storage out- 
strips supply. It’s even built into the electric grid. 
Power plants have to be able to produce enough 
power to meet the highest possible demand, which 
happens on only a few days of the year. (Think July 
in west Texas, when everyone is running air condi- 
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tioners at full blast.) If generating plants could run 
at a steady rate and store power to release on those 
few days when it’s needed, plants could be made 
smaller and more cheaply. 

The storage problem has evolved along with our 
power sources. The most visible example erupted in 


California in April 2014. On a day when the state’s 
renewable-energy installations were churning out 
more electricity than the grid could absorb, utility 
companies asked solar and wind producers to cut 
production for 90 minutes to make room in the 
wires for their output. During those 90 minutes, 
the state lost more than a billion watts of electric- 
ity — enough to power 1,000 typical US homes for 
a month. 

“Two-thirds of energy from renewable sources 
is energy that we really don’t need when it arrives, 
and so it goes to waste,” according to Daryl Wilson, 
chief executive of the publicly traded Hydrogenics, 
a hydrogen energy-storage developer in Ontario. 
From 2009 to 2012, Italy reported losing 1,600 giga- 
watt-hours of wind-generated electricity — about 
€130 million worth — just because there was no 
place to put it until it was needed. 


HUGE INVESTMENT OPPORTUNITY 

This is an opportunity, and everyone from car 
makers and utility companies to the European 
Union is jumping in. The Washington-based En- 
ergy Storage Association forecasts a growth in its 
industry of 250 percent in 2015 alone. An April 2015 
study from Navigant Research forecasts that the 
energy-storage market will grow from $605 million 
this year to $21 billion by 2024. Panasonic, one of 
Japan’s foremost electronics firms, glimpsed that 


future in 2013 when it walked away from the plasma 


television business and invested in batteries and 
solar panels. 

Now the company is harvesting the fruits of that 
decision with Tesla Motors’ announcement of its 
home-battery pack. Panasonic is making the cells 
for Tesla’s power system, about 3 feet (one meter) 
tall and available in either a 10-kilowatt-hour or 
15-kilowatt-hour capacity. The pack can be charged 
from the electric grid and reserved for use as 
backup during power outages, or as an alternative 
to the grid during high-cost peak-demand periods. 
But the batteries also can be charged from a genera- 
tor or solar panels, taking a household completely 
off the grid. 

The rokwh system will retail for about $3,500 
plus installation and connection fees. In its Cali- 
fornia test market, Tesla is said to have negotiated 
an agreement with Pacific Gas and Electric Co. to 
rebate half the cost to each buyer. After a $1,500 
downpayment, the buyer can opt to pay for the bat- 
tery pack on small monthly installments. One beta 
tester noted that he charges the battery during off- 


peak usage hours, then sells some electricity back 
into the grid during peak demand times. The trick 
makes him enough money to cover the monthly 
payment. 

Like Tesla, other engineers — some quietly, some 
less so — have been testing new ways to keep power 
on tap. There are low-tech ways that work, such 
as using excess electricity to compress air in a tank 
and then expelling the air through a turbine when 
power is needed again. Other ideas are more exotic 
— and hold far more promise for a power-hungry 
planet. 


IT'S A LITHIUM WORLD 

As the demand for storage climbed through the 
1990s, lithium emerged as the battery medium of 
choice for holding electricity for personal use. It’s the 


energy 


REUTERS / Above: Stringer; Below: Fabian Bimmer 


When it's sunny or windy outside, solar and wind devices can produce more 
energy than the power grid is able to absorb. New types of storage devices are 


key to avoid wasting that electricity. 
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Above: Mark Schwartz, Precourt Institute for Energy; Below left: Matt Beardsley / SLAC; Below: SLAC National Accelerator Laboratory 
Battery science is an active field. Above, a prototype of Stanford University's new aluminum battery, which it contends can be 
commercially viable. Below left, lithium polysulfide under experimentation as part of a flow battery. Below right, testing current 
lithium ion batteries to learn more about charge cycles and how they affect battery health. 


likely to drive everything from notebook computers 


to electric cars for at least the next decade. 

As a result, engineers and entrepreneurs pay a lot 
of attention to making lithium-ion batteries better. 
And they should. Lithium batteries deplete their 
charges relatively quickly; they fail after about 1,000 
charge cycles; and as they age, they can swell, even 
burst, and start fires. As with internal-combustion 


lightest of metals, and can deliver the highest voltage 


or “amount” of electricity among metals. So, it stores 
the most electricity for its weight. It’s also plentiful; 
the oceans alone are estimated to hold as much as 


270 billion tons. Rechargeable lithium-ion cells are 
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engines, the intricate science of lithium batteries is 
a field where small improvements can make a big 
difference. 

For instance, the most common lithium batteries 


energy 


Battery-making is both knowledge- and capital- 
intensive, and one innovation can be rendered 
useless or obsolete by another. 


contain graphite, a form of carbon. (A battery can 
contain as much as 30 times more graphite than 
lithium.) Researchers at the University of Califor- 
nia’s Riverside campus recently have shown a way 
to replace graphite with a fabric of silicon microfi- 
bers that lengthen a lithium battery’s life and ease 
the problem of bulging. The discovery is crucial to 
the US for another reason: The nation imports 100 
percent of the graphite it uses. China delivers 70 
percent of the world’s supply, but began restrict- 
ing exports in 2014. (The publicly traded company 
Graphite One Resources is working to develop a 
4-billion-ton graphite reserve inside the US.) 

Engineers at Stanford University have demon- 
strated a battery with an electrode and cathode 
both of lithium, which could at least triple battery 
life. At the University of Michigan in January, a re- 
search team revealed a solution to lithium batteries’ 
habit of sprouting internal metal tendrils, which 
can short-circuit power production and shorten 
battery life. By embedding sheets of aramid, a syn- 
thetic fabric, through the battery, the team foiled 
tendrils’ growth, showing the way to a smaller, 
lighter battery. The university has spun off the pri- 
vate firm Elegus Technologies to commercialize the 
technology as early as the end of 2016. 

Last October, scientists at Singapore’s Nanyang 
Technology University announced a lithium battery 
with an anode made of a gel holding titanium diox- 
ide nanotubes a thousand times thinner than a hair. 
Researchers say the tubes speed electrons’ flow in 
and out of the battery, making it possible to charge 
a dead lithium-ion battery to 70 percent in two 
minutes and lengthening battery life to 20 years be- 
fore its charge would begin to degrade. 

Sakti3, a Michigan startup, is developing a solid- 
state lithium battery made by depositing thin films 
in layers, the way photovoltaic panels are made. The 
company claims energy densities more than double 
those of today’s lithium-ion batteries, and it plans 
to commercialize the invention in consumer elec- 
tronics before 2018. Beyond that, Sakti3 envisions 
an electric car that can cost $25,000 and travel 300 
miles per charge on its batteries. 

But lithium isn’t the only basis for a power cell. 
Engineers at St. Andrews University in Scotland 


are making a battery out of carbon and air that, in 
theory, could deliver 10 times the energy of today’s 
lithium-ion cells. In April 2015, a research team at 
Stanford University unveiled a prototype of what it 
contends is the first commercially viable aluminum 
battery. It unites a graphite cathode with an alumi- 
num anode, and a proprietary liquid as the electro- 
lyte, to carry the charge between poles. The metals 
are much less reactive than lithium, so an alumi- 
num battery would be safer. The group also believes 
it will be cheaper, longer-lived and fast-charging; an 
aluminum battery for a smartphone or notebook 
computer could be charged in a minute instead of 
hours, it claims. However, the prototype doesn’t 
store much energy, so there's much more engineer- 
ing to do before the invention meets the market. 

The consumer-battery market is risky territory for 
investors. Battery-making is both knowledge- and 
capital-intensive, and one innovation can be ren- 
dered useless or obsolete by another. An effective 
strategy could be to bet early on spinoffs and start- 
ups and hope that one of the global battery giants 
subsumes them. 


FUTURE FOR BATTERIES: THINK BIG 

Better batteries for cell phones and electric cars 
are well and good, but sometimes batteries have 
to go big — for example, when capturing the vast 
output from photovoltaic farms or “load balancing,” 
jargon for smoothing out the peaks and valleys of 
demand on the electric grid. For these applications, 
several companies are jostling for space in the blos- 
soming market for flow batteries. 

The “flow” is the movement of liquid electrolytes 
through an electrochemical cell that converts this 
chemical energy into electricity. The electrolytes are 
stored in tanks and pumped back and forth through 
an electrochemical cell, discharging and recharging 
the system. Because flow batteries can be charged 
and discharged thousands of times a year with no 
loss of capacity, they're the cheapest way to store 
large amounts of power for high-output, high- 
demand applications such as solar- or wind-power 
systems or even utility grids. 

EnerVault, a Silicon Valley development company 
backed by an international consortium of industrial 
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Silicon Valley-based EnerVault has developed an enormous flow battery that stores energy in the form of liquid electrolytes in an electrochemic 


corporations and venture capitalists, has intro- 
duced the world’s largest commercial flow battery 
based on an easy iron-chromium chemistry. Imergy 
Power Systems, backed by its own squad of venture 
funders, offers a competing battery using recycled 
vanadium. It can be scaled up in power just by in- 
creasing the size of the liquid-storage tanks. Primus 
Power has installed a zinc-based 1MWh flow battery 
tied to an existing 230kW solar installation at a US 
Marine Corps station in California. Japan’s Hok- 
kaido Electric Power Co. Inc. installed a 60-mega- 
watt-hour flow system to store power to even out 
demands on its grid. A December 2014 analysis 
from Lux Research sees a $190 million annual mar- 
ket for flow batteries by 2020, growing in tandem 


F - ~ with the spread of renewable energy installations. 


Venture capitalists don’t want to own companies 
REUTERS/Aly Song 


Toyota's Mirai is an electric car powered by hydrogen fuel cells. The hydrogen : 
that runs the car can be produced by excess electricity, but engineers are expect flow battery makers to go public. 
working on ways to store and transport that hydrogen. To meet the large and small challenges of energy 
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forever, so, at some point, individual investors can 


al cell. 


Impact Media 


storage, including those that haven't materialized 
yet, many look to hydrogen. In 2015, Toyota intro- 
duced its Mirai, Honda debuted the FCX Clarity, 
and Hyundai unveiled its Tucson, electric cars pow- 
ered by hydrogen fuel cells. British utilities are lib- 
erating hydrogen from water and mainlining it with 
natural gas. European wind farms are using excess 
electricity they produce to extract hydrogen from 
water, store the gas, then use it to make electricity 
when the wind dies down. 

Indeed, hydrogen seems like the perfect fuel. It 
burns without toxic residue, contains more energy 
by weight than any other element — about 200 
times more than in a lithium-ion battery — and is 
the most plentiful element in the universe. 

But hydrogen confronts its own array of chal- 
lenges, including how to store it. Liquefying hydro- 
gen, the way we do natural gas, requires cooling it 
almost to absolute zero, which would take more 
energy than the hydrogen itself could return. Com- 


energy 


TRENDPOST 


Various hydrogen-storage venues are being tested for a range of uses. 


In Italy’s INGRID project, an industrial consortium is using magnesium 


hydrides to store hydrogen to balance grid loads and store produc- 
tion from renewable-energy installations. On the island of Corsica, the 
MYRTE project (shown at left) is testing 
the practicality of using sun-generated 


oxygen and collect both in compression 
tanks. The European Union is bankroll- 
ing the Don Quichote project with €2.86 


uses renewable power to make hydrogen 
and store it for use as a vehicle fuel; companies from six nations, led by 
Canada’s Hydrogenics, are involved. Meanwhile, commercial ventures 


such as Hydrexia Ltd. in Australia, ReliOn in Spokane, Washington, and 
the global corporation Sigma-Aldrich are developing metal hydrides for 


a range of markets, from industrial users to fuel-cell vehicle owners. 
Finding the way to store energy for a particular application is like 


finding the right battery for your watch: you might have to search for it, 


but there are plenty of knowledgeable people to help you look. 


pressing hydrogen gas in a tank not only uses up to 
15 percent of the energy the hydrogen would return, 
but the tanks also would take up disproportionate 
amounts of space for the energy stored. But no one 
is giving up. 

Producers as well as users have stored hydrogen 
in underground caverns, the honeycombed rock in- 
side depleted oil and gas fields, and even in played- 
out salt mines. Chevron has stored as much as 2,500 
tons of hydrogen gas in an old salt cavern in Texas 
since the 1980s, and Europe’s “HyUnder” project is 
planning case studies for storing hydrogen across 
the continent in subterranean salt caverns. 

But that’s not going to fill your fuel-cell car’s tank 
in Tacoma. For consumer applications, engineers 
are developing solid-state storage systems using 
materials called sorbents and hydrides. 

Conveniently, many metals absorb hydrogen. 
(Magnesium is especially good at it, able to take in 
the gas to about 8 percent of its own volume.) To 
store hydrogen, the gas can be floated above the 
surface of these metals; the metal sucks it in and 
stores the hydrogen atoms in spaces within the 
metal’s crystalline structure, becoming a hydride. 
Like sorbent materials (such as special treatments of 
carbon), hydrides release most of their absorbed hy- 
drogen only when their temperatures change sharply 
— another energy cost to calculate when judging the 
system’s practicality. E] 
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million to test the design of a system that 
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REUTERS/Rick Wilking 


A woman smokes a marijuana blunt at Denver's annual 4/20 marijuana rally in front of the state capitol building April 20, 2015. 


Where there's smoke... 


Careful study of marijuana research 
shows plenty of dangers, risks 


18 


By Bennett Daviss 
CONTRIBUTING EDITOR 


First, let’s admit there's a lot to like, beyond those 
feelings of being lost in a timeless sea of bliss. In 
more than 100 clinical trials, marijuana has dem- 
onstrated its ability to quell pain that no pharma- 
ceutical drug can shut off, including pain rooted in 
various forms of cancer and the unrelenting pain 
from damaged nerves. It soothes the nausea that ac- 
companies chemotherapy. 
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arijuana’s legalization makes for popular politics, but research on weed urges 
caution. Though it has shown an ability to ease pain and blunt symptoms of several 
chronic illnesses, ingesting marijuana, like alcohol, can be dangerous for some — 


and downright dire for teens, children and fetuses. 


Two chemicals in marijuana — delta-9-tetrahy- 
drocannabinol and cannabidiol, known as THC and 
CBD, pot’s chief intoxicators — have been shown to 
work together to slow the growth of cancer tumors, 
particularly in conjunction with radiation treat- 
ments. 

A February 2014 report in the Journal of Pharmacol- 
ogy offers evidence that marijuana can relax the suf- 


focating lung contractions of asthma by blocking a 
biochemical that exacerbates the symptom. Extracts 
of marijuana, formulated to precise dosages, can con- 
trol spasms caused by multiple sclerosis, according to 
the American Academy of Neurology, and are now 
available by prescription in Germany. In addition, the 
results of a 2013 Tel Aviv University study reported in 
the Journal of Neuroimmune Pharmacology indicate 
that cannabis can guard against the dramatic inflam- 
mation that accompanies MS. The Israeli army has 
permitted soldiers to use marijuana as a treatment 
for post-traumatic stress disorder and pot’s power to 
relieve depression is acclaimed by its users, if not yet 
entirely by research. 

The evidence for the herb’s benefits is so strong 
that US Surgeon General Vivek Murthy said in Feb- 
ruary 2015 that “we have to use that data to drive 
policymaking” — and many states are, rushing head- 
long to full legalization. But at what risk? 


WHY YOU GET HIGH 

Like tobacco and chocolate, marijuana is made up 
of hundreds of substances that push buttons in the 
central nervous system and elsewhere in the body, 
associated with pleasure and relaxation. In the 1980s, 
researchers set out to discover how marijuana makes 
you high. They stumbled onto an entire new physi- 
ological arena — the “endocannabinoid system” that 
was named for the plant that inspired the work. 

The brain’s biochemistry of pleasure, relaxation 
and reward involves cells that fit together like a lock 
and key. When a brain cell wants to send a message 
to another, it releases molecules of chemicals called 
neurotransmitters. The catalog of neurotransmitters 
includes thousands of unique molecules, each with 
its own shape designed to convey a specific message. 
A neurotransmitter sails the fluid between brain cells 
and along the nervous system until it finds the right 
place to dock and deliver its message. The dock, in 
this case, is a protein molecule on the membrane of a 
cell. The molecule is shaped uniquely to receive that 
specific neurotransmitter, much like a lock is shaped 
to snugly receive only one shape of key. 

It turns out that neuroreceptors for cannabis’ 
chemical payloads are more numerous than any 
other receptors in the body, particularly concen- 
trated in areas of the brain related to learning, mem- 
ory, motor coordination and pleasure. We have them 
because the body makes neurotransmitters with 
molecular shapes that mimic those of the happiness 
compounds in marijuana — now called “endocan- 
nabinoids” — that have been found to contribute to 


various forms of bliss, such as “runner's high,” the 
sigh of satisfaction when you eat a warm slice of pie 
or that post-coital glow. 


SCIENCE OF CRAVINGS 

New research from the University of California 
Riverside’s School of Medicine and the University of 
California Irvine has even explained why grass gives 
you the munchies. A team led by Dr. Nicholas DiPa- 
trizio found that tasting fatty foods increases the pro- 
duction of endocannabinoids that, the researchers 
believe, bind to receptors in the small intestine and 
signal the brain that it’s time to eat more of the same. 

In our prehistoric days, finding food was always 
chancy. So when our ancestors found high-energy 
foods — things with lots of fats or carbohydrates — 
the body’s biochemical happiness system rewarded 
that discovery by releasing endocannabinoid neu- 
rotransmitters, leading our foreparents to snarf 
down as much of that food as they could while it was 
available. Those biochemical pathways are still with 
us, explaining why eating one salted peanut makes 
you want to eat the whole bag. When marijuana’s 
chemicals circulate through the bloodstream, they 
eventually land on those gut-level receptors and bind 
there. That not only triggers signals of hunger from 
the gut, but also explains why the munchies make 
you crave a double order of fries instead of a handful 
of celery sticks. 

So if the brain makes its own endocannabinoids, 
why aren’t we hungry and high all the time? Left to 
itself, the brain also makes chemicals that regulate 
the production of these droplets of joy. 

Marijuana’s compounds dampen the production 


of those regulators, not only hampering our ability 
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pot explosion 


Our brains are wired to 
interpret the chemicals 
produced by marijuana 
as a signal to eat foods 
that contain lots of fats 
and carbohydrates, such 
as pizza. 


Shutterstock 
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pot explosion 


A dried cannabis bud: 
Legal in many states, 
but still always illegal in 
the eyes of the federal 
government. 


REUTERS / Lucy Nicholson 


to turn from bliss to business, but also flooding our 
brains with chemicals that set off most of our happi- 
ness receptors at once. 

Luckily, the brain isn’t trapped on this treadmill of 
artificial joy. Research has found that the dampening 
effect lasts only until the smoke clears — although 
some studies indicate that chronic users who quit 
may go through a brief period of depressed produc- 
tion of internal happiness molecules, making it 
harder for quitters to experience pleasure or be moti- 
vated to seek it outside of a bag of reefer. 


TOO MUCH OF A GOOD THING 
Clearly, the brain doesn’t want us to have too much 
of a good thing — and there’s mounting evidence 


There’s anecdotal 
evidence, and hints from 
statistical studies, that 
pot can cause blood clots 
and even heart attacks in 
otherwise healthy people. 


that marijuana isn’t entirely a good thing after all. 
First, your lungs don’t differentiate between smoke 
from a doobie, a cigarette or a burning building; they 
all do damage. A report published in June 2013 in the 
Annals of the American Thoracic Society notes that 


Legalizing weed means regulation, taxes, 


unfair competition 


By Gerald Celente and Derek Osenenko 
TRENDS RESEARCH INSTITUE 


Mother Nature gave us the seed for the weed — 
and soon it will land in the hands of government 
regulators, politicians and their lobbyists, giant cor- 
porations and Big Pharma. 

There are many analysts who believe tough hurdles 
still exist, that America may not being going to pot as 
fast as many believe. 

But there’s no question momentum is building, 
and even is starting to sprout in other countries. 

In particular, the business community, across sev- 
eral different sectors, is investing in identifying the 
opportunities. Cannabis data provider New Frontier 
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Financials, for example, recently unveiled the results 
of a massive study for potential investors at the Mari- 
juana Investor Summit in Denver. 

The factors being studied, according to a New 
Frontier press release: 

e Return on Investment: Pricing and profitability 
in increasingly competitive markets 

e Products Trends: The growth of edibles and 
other marijuana-infused products 

e Business Ecosystem: Opportunities and risks in 
evolving ancillary markets 

e Legislation: The impact of differing state regula- 
tory models on the size of the market opportunity 

e Taxation: The effect of tax policy on consumer 
demand 

e Politics & Public Opinion: The widening gulf 
between federal law and public opinion 

e Society: Impact of legalization on the commu- 
nity 

e Sustainability: Improving energy efficiency in 
cultivation 

e Science: Developments in research on the medi- 
cal effects of marijuana. 

The playing field on both business and legislative 
levels is taking shape. Corporate America soon will 
have a navigational map to maximize profits. With 
nearly half of the states in America having some type 
of legalized marijuana on the books, the ground is 
shaking with marketers, researchers, product devel- 


“Regular smoking of marijuana by itself causes visible 
and microscopic injury to the large airways that is 
consistently associated with an increased likelihood 
of symptoms of chronic bronchitis.” 

Pot smoke contains many of the same carcinogens 
as tobacco vapors and, according to the Foundation 
for a Drug-Free World, contains up to 70 percent 
more of them. The foundation cites one study 
purporting to show that smoking one joint has the 
same effect on the lungs as smoking five cigarettes 
one after the other. There's also anecdotal evidence, 
and hints from statistical studies, that pot can cause 
blood clots and even heart attacks in otherwise 
healthy people. 

Various studies point to links between moth- 


opers, entrepreneurs and even state governments 
salivating over the potential tidal wave of new rev- 
enues coming their way. 

The line between decriminalizing or legalizing 
marijuana is a line between reversing the cata- 
strophic failures of the War on Drugs or creating an 
industry that furthers government's regulatory pow- 
ers and positions corporate America to do what it 
does best — package, process, homogenize and con- 
trol the production and distribution of marijuana. 

While marijuana is still illegal in the eyes of the 
federal government, the pressure from state govern- 
ments and related industries’ lobbyists will grow and 
grow more powerful. 

Even on the state level, the tax-and-regulate mo- 
mentum will build quickly, forming strong alliances 
with corporate America. 

What magnificent irony. 


NO WAY TO END THE WAR ON DRUGS 

What did the War on Drugs bring us since it in- 
tensified under former President Richard Nixon? 
For beginners, it costs $51 billion annually. It fueled 
America’s rise as the country with the world’s high- 
est incarceration rate. It drove public-money costs 
through the roof to house those “prisoners” and, in 
the process, destroyed thousands of lives by tagging 
“felon” on the backs of joint smokers. In 2013 alone, 
more than 600,000 pot-related arrests were made. 

The list of other detrimental financial and human 
costs of the War on Drugs could fill a book, but the 
irony is clear: In short order, the government will 
shift 360 degrees from an all-out war against drugs, 
including marijuana, to create laws that control them 
and benefit politicians and corporate America. 


pot explosion 


ers who ingest weed regularly while pregnant and 
babies born smaller in size and lighter in weight. A 
study of almost 420,000 Australian infants found a 
greater risk that a newborn will wind up in intensive 
care if Mom tokes while pregnant. Obstetric-ward 
nurses have reported indications that infants born 
to heavy users go through withdrawal, showing ir- 
ritability, jitters and exaggerated responses to being 
startled. Also, evidence, though not conclusive, 

is mounting that children of mothers using pot 
steadily while pregnant are more subject to chest 
infections, learning difficulties, poor motor skills, 
anxiety, depression and various forms of cancer. In 
January 2014, researchers at Sweden’s Karolinska In- 
stitute and the University of Vienna reported » 22 


TRENDPOST 


Lawmakers nationwide will pitch pot-legalization laws as a means to drive 
new tax revenues, but ultimately will be challenged to show how the money was 
actually spent to advance public priorities, like infrastructure improvements. 
Those state laws eventually will shape federal legislation favoring companies 
and industries long in bed with government. 


e Politicians will be heavily lobbied to accelerate product-to-market avenues for 
Big Pharma and other industries. 


e Taxes on marijuana likely will be heavy and vary widely from state to state. 


e Neighborhood “pot-eries” springing up in Colorado eventually will be replaced 
by branded, marketed, consumer-friendly pot products designed for and targeted 
at specific demographic groups. 

e Ancillary businesses, from boutique pot hotels to gift shops, from fashion to art, 
will evolve, but market share will be limited. 

e Oil- and food-based marijuana products will grow in use and popularity be- 
cause heavy users can disguise their use. In addition, these types of marijuana can 
be adapted in different ways to different product lines. 


e Human-resource directors will be busy. Companies will have to create guidelines 
and policies covering pot consumption in the workplace. While those guidelines 
may well mirror workplace alcohol restrictions, the range and variety of pot prod- 
ucts we'll see down the road make it more difficult to detect workplace use. 


e Low-volume, relatively innocuous street dealers will be impacted. In states where 
marijuana is fully legalized, they'll be compelled to find new ways to compete. 
Street dealers will do well where legislation is enacted similar to Washington, 
D.C’, which allows small quantities of marijuana to be grown or consumed. 


As we forecast a year ago: “.. big money is coming 
into the game. And that means politicians will be 
easily brought on board and eager to push pro-pot 
agendas... How ironic, too, is this development? 
After decades of ruining millions of lives with op- 
pressive pot laws that disproportionately punished 
users and sellers, smoking pot is now becoming legal 
and accepted.” LJ 
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pot explosion 


THC, one of pot's main 
intoxicants, has been 
shown to help slow 
the growth of cancer 
tumors. It may also 
interfere with normal 
brain development in 
fetuses when ingested 


by 


Shutterstock 
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This evidence piles up at a time when marijuana’s risks may be increasing. 
The National Institute on Drug Abuse reports that marijuana’s potency has been 
rising over the past few decades. In the early 1990s, the average THC content in 
confiscated cannabis samples was about 3.7 percent; in 2013, it was 9.6 percent. 
“Dabbing” — the increasingly popular habit of ingesting oil extracted from 
marijuana — can deliver THC concentrations as high as 80 percent. No one 
knows what effect high-intensity THC may have on the body or brain, but states 
legalizing marijuana have volunteered to become the research labs most likely to 
answer that question. 

The other big question: Is marijuana addictive? The National Institute on 
Drug Abuse says that about 9 percent of users become addicted, meaning that 
intense use over time causes changes in the brain that drive dopers to keep using, 
even if the habit interferes with other aspects of their lives. The number rises to 17 
percent of people who begin smoking pot in their teens and, among daily smok- 
ers, one in two can be counted as addicts. The good news, such as it is, seems 
to be that most people can kick the habit if theyre willing to endure a couple of 
weeks of sleep disturbances, moodiness, restlessness, a loss of appetite — and, of 
course, a lack of good herb. 


214 findings that THC ingested by pregnant 


women can interfere with wiring patterns being laid 
down in a fetus’ cerebral cortex, where memory and 


learning live. 


Fathers aren't off the hook, either. Some statistical 
analyses correlate a man’s use of pot in the year prior 
to their children’s birth with a higher risk of Sudden 


Infant Death Syndrome in their infants and forms 
of childhood cancer. A few scientists go so far as to 
claim that fathers who become addicted to grass 
at some point in their lives are more likely to have 


pregnant women. children with personality disorders and behavior 


problems. 
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One of the most alarming reports of marijuana’s 
effects on the brain comes from a 2012 investigation 
from Duke University and the Institute of Psychiatry 
at King’s College London. Researchers studied more 
than 1,000 New Zealanders from their childhood 
into middle age, focusing on people who began using 
cannabis by age 18 and continued the habit as adults. 
The study found that these users lost an average of 
eight 1Q points by age 38. That might not sound like 
alot, but dropping from an IQ of 100 — considered 
baseline average intelligence — to 92 drops you from 
the 5oth percentile of the population to the 29th. 
People with that level of intelligence have a hard time 
qualifying for or keeping middle-class jobs. Perhaps 
the most frightening aspect of the study is evidence 
that these chronic users didn't fully regain their lost 
IQ points even if they quit after 20 years of steady 
use. 

These effects aren’t seen in people who begin going 
steady with Mary Jane after the age of 20, leading 
scientists to conclude that cannabis somehow in- 
terferes with normal brain development during the 
teen years. No one is sure of how that might happen, 
although two theories have been offered. 

In adolescence, the brain is still laying down myelin 
— a blend of fats and proteins that sheath the brain's 
neurons. Like the plastic insulation on electrical wir- 
ing, myelin keeps the brain’s messages traveling along 
chosen routes. Some neurobiologists theorize that 
some of the chemicals in marijuana interfere with 
this process of “myelinization,” leaving nerve path- 
ways incompletely covered. 

Other researchers think that cannabis could inter- 
fere with the brain’s streamlining process that occurs 
prior to adulthood. Children’s brains form countless 
connections and patterns as they test various ways 
in which to be in the world. As a child develops and 
forms habits and a personality, some patterns are 
used less and less. In adolescence, the brain scraps 
these idle connections and patterns for the sake of ef- 
ficiency. If cannabis doesn’t let that happen, then the 
brain could be left with a maze of connections that 
lead nowhere useful. 

However, not everyone is ready to accept the Duke 
study’s conclusion. A review published in January 
2013 online in the Proceedings of the National Acad- 
emy of Science offered a smoke-free explanation of 
the results. Conducted by Ole Rogeberg, a labor 
economist at Oslo’s Ragnar Frisch Centre for Eco- 
nomic Research, it concluded — as a labor economist 
might be expected to — that the loss of IQ points 
was due not to blowing weed but to social and eco- 


pot explosion 


nomic inequity. Using simulated data, Rogeberg 
correlated the same loss of 1Q points with the study 
subjects’ socioeconomic status and concluded that 
persons’ IQs atrophied due to a lack of education in 
youth, leading to a lack of intellectual stimulation in 
adulthood. 

Madeline Meier, the Duke study’s chief author, 
dismisses Rogeberg’s contention. She and her col- 
leagues used actual (not simulated) data to test 
whether cannabis-associated 1Q loss was apparent 
among individuals from middle-class families. They 
found that, even among those from comfortable 
backgrounds, persistent cannabis use was associated 
with 1Q loss. 

More bad news: Marijuana may shrink your brain. 
A November 2014 study from the University of Texas 
Center for Brain Health made MRI scans of the 
brains of 48 long-time cannabis users and compared 
them with scans from 62 non-users, matched to the 
users’ ages and genders. The analysis found that 
chronic tokers had smaller orbitofrontal cortexes — a 
part of the brain holding significant sway over learn- 


ing and motivation — than abstainers. The results Scientists have 
also confirmed the Duke finding that, as a group, 
people who use marijuana for a long time have lower 
IQs than those who don't. 


Dr. Francesca Filbey, leader of the Texas team, 


brain development 


is quick to point out that their work doesn’t prove on the reasons why. 
that marijuana causes shrunken cortexes or a loss of 
smarts; it may be that people with naturally smaller 


orbitofrontal cortexes or lower IQs simply are more 


Shutterstock 


inclined to use marijuana. But the group did find 
two intriguing clues: 

— Literature from animal studies indicates that long- 
term marijuana use is toxic to neurons. 

— The group found increased connections among 
neurons in the cortexes of heavy users — an abnor- 
mality in everyone except children. 

Filbey theorizes that the increased connections 
may be the brain's way of trying to keep functioning 
normally as tokers’ brain cells die at a higher-than- 
normal rate. Sadly, after about five years, the brain 
gives up, and these added connections begin to fade 
away. D] 
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during the teen years, 
although they disagree 


concluded that regular 
smoking of marijuana 
interferes with normal 
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EPIPHANY 


Police brutality: Is it the 


Military mindset rules the actions of some cops 


Freddie Gray's spinal 
cord was mysteriously 
damaged while he 

was in custody. After 

a substantial delay, he 
was taken to a hospital, 
where he died. 


By Trends Research Institute staff 

In the military, soldiers police citizens in occupied 
foreign lands. They need little excuse or provocation 
to exert army might. Keep the populace in line. If 
youre running, it’s assumed you're guilty. That sol- 
ider has a right to pursue, subdue and even kill. 

That’s what the military does — target, attack, 
seize and control. The use of excessive 
force is expected, a matter of routine. 
Secure the perimeter. Keep the citi- 
zenry — particularly those deemed as 
the enemy — in line. 

Two years ago, the Trends Research 
Institute reported: “The military police 
now are the police. Showered with $35 
billion from the Department of Home- 
land Security, virtually every town in 
America has SWAT teams equipped 
with sophisticated military weapons 
gear and armored personnel carriers.” 

The institute's analysis went beyond 
the obvious effects of militarization of 
police departments across the country, 
so evident in the aftermath of inci- 
dents like the 2013 Boston Marathon 
bombing and the Michael Brown 
shooting in Ferguson, Missouri. The 
Cops Gone Wild trend line resulted in stories that 
warned, “the sheer scope of military might now in 
the hands of police departments across the country 
would embolden abuses not only in high-profile 
circumstances, but in generally innocuous circum- 
stances, pitting innocent citizens against trigger- 
happy police thugs.” 

Look at the many incidents grabbing headlines in 
just the last few months. While race and other factors 
are significant, it’s the power — both in equipment 
and mindset — in the hands of police that obliterated 
the line between military and community policing 
that transcends race. 

Are these deaths occurring during shootouts or 
other flagrantly violent acts? Would reasonable 
people, with no stakes in one side or the other, argue 
that the death of Walter Scott, shot multiple times 
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in the back while running away, was unavoidable? 
What about 12-year-old Tamir Rice, fatally shot for 
playing with a replica gun? Was that death avoidable? 
What about the deaths of Eric Garner, Freddie Gray, 
James Boyd and Jason Harrison? 

What about Francis Pusok, pursued and caught in 
California farmlands only to be beaten senseless by 
10 San Bernardino County sheriff’s deputies? 

Of course, the majority of police are fair-minded 
and fair-acting. But the trend of unnecessary vio- 
lence inflicted on citizens in normal, routine interac- 
tions is reflective of a broader, pervasive mindset. 

The post-9/11 military “arming” of state, city and 
community police has reached its pinnacle. Too 
many police have the weaponry, unspoken license 
and mindset to deploy unnecessary force at the 
slightest provocation. 

The wars and violence the United States exerts 
across the globe as the world’s police force creates a 
mindset that now pervades local police forces. Mili- 
tary violence has hit home. The fish rots from the 
head down. 

If some recent horrific acts by police were not 
captured by citizens on their handheld devices, the 
rise of the Cops Gone Wild trend would accelerate. 
For too long, the most disturbing incidents of police 
violence against innocent citizens fell beyond the 
radar of national media. As the institute reported 
ayear ago: “In the local communities where they 
occur, drastically depleted reporting resources at 
local newspapers and televisions stations mean these 
incidents either go unreported or barely reported.” 

TREND FORECAST: We forecast that “in this media 
climate, using social media — crowdsourcing infor- 
mation and hard evidence of police abuse — can make 
a difference.” 

It has done just that of late. And it has exposed not 
only unnecessary police violence, but a reflexive and 
brazen ill regard for the consequences of these ac- 
tions. It exposed the military mindset that consumes 
too much of our culture. 

Mean streets will get meaner as unemployment, 
dysfunctional families, and an entertainment culture 
of violence remain strong. W] 


epiphany 


merican way? 


Reuters / Handouts 


Eric Garner was put in a chokehold by police and died. Walter Scott was shot in the back running from a 
police officer and died. Bystanders shot video of both incidents on their smartphones. 
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Fifty years ago, well-paying jobs making products pushed many Americans into the middle class. Most of those production jobs have been moved 


A prescription for pea 


By Dr. Paul Craig Roberts 
CONTRIBUTING EDITOR AND 
FORMER ASSISTANT SECRETARY, UNITED STATES TREASURY 


The question is often asked: “What can we do?” Here is a prescription for peace and 
prosperity. 

We begin with prosperity, because prosperity can contribute to peace. Sometimes governments 
begin wars to distract from unpromising economic prospects; internal political stability also can 


be dependent on prosperity. 


THE ROAD TO PROSPERITY omy worked post-World War II. 
For the United States to return to a prosperous To re-establish the middle class, offshored jobs 
road, the middle class must be restored and the lad- have to be brought home, monopolies broken up, 


ders of upward mobility put back in place. The mid- regulation restored, and the central bank put under 
dle class served domestic political stability by being accountable control or abolished. 


a buffer between rich and poor. Ladders of upward Jobs offshoring enriched owners and managers 
mobility are a relief valve that permit determined of capital at the expense of the middle class. Well- 
folk to rise from poverty to success. Rising incomes paid manufacturing and industrial workers lost 
throughout society provide the consumer demand their livelihoods, as did university graduates trained 


that drives an economy. This is the way the US econ- for tradable professional-service jobs such as soft- 
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Left: Flickr via Photopin; above, AP Photo / Columbus Dispatch, Courtney Hergesheimer 


overseas. What is left for American workers now are low-paying service jobs, such as retail clerks, food service and home health care. 


ce and prosperity 


ware engineering and information technology. No 
comparable wages and salaries could be found in 
the economy where the remaining jobs consist of 
domestic-service employment, such as retail clerks, 
hospital orderlies, waitresses and bartenders. The 
current income loss is compounded by the loss of 
medical benefits and private pensions that supple- 
mented Social Security retirement. Thus, jobs off- 
shoring reduced both current and future consumer 
income. 


THE ERODING MIDDLE CLASS 

America’s middle-class jobs can be brought home 
by changing the way corporations are taxed. Corpo- 
rate income could be taxed on the basis of whether 
corporations add value to their product sold in US 
markets domestically or offshore. Domestic produc- 
tion would have a lower tax rate. Offshored produc- 
tion would be taxed at a higher rate. The tax rate 
could be set to cancel out the cost savings of produc- 


ing offshore. 

Under long-term attack by free-market econo- 
mists, the Sherman Antitrust Act has become a 
dead-letter law. Free-market economists argue that 
markets are self-correcting and that anti-monopoly 
legislation is unnecessary and serves mainly to pro- 
tect inefficiency. No doubt that a law passed in 1890 
needs to be updated and aligned with today’s condi- 
tions. A large array of traditionally small-business 
activities have been monopolized by franchises and 
“big box” stores. Family-owned auto-parts stores, 
hardware stores, restaurants, men’s clothing stores, 
and dress shops have been crowded out by franchises 
and “big box” stores. Walmart’s destructive impact 
on Main Street businesses is legendary. National 
corporations have pushed local businesses into the 
trash bin. 

Monopoly has more than economic effect. When 
six mega-media companies have control of 90 
percent of the American media, a dispersed and 
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Tricky language: 
"Assembled in the USA" 
doesn't mean 

"Made in the USA." 


REUTERS / Chris Keane 


Not satisfied with 
crowding out family- 
owned businesses, 
big-box stores such as 
Walmart pay workers 
poorly. The company 
just closed five stores 
in Texas, Oklahoma, 


Florida and California to 


fix “plumbing issues,” 
which laid-off workers 
claim are in retaliation 
for workers attempting 
to organize for better 
pay and benefits. 


REUTERS / David McNew 
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independent press no longer exists. Yet, democracy 

itself relies on media helping to hold government to 
account. The purpose of the First Amendment is to 

control the government, but today, media serve as a 
propaganda ministry for government. 

Americans received better and less expensive 
communication services when AT&T was a regu- 
lated monopoly. Free trade in communications has 
resulted in the creation of many unregulated local 
monopolies with poor service and high charges. 
AT&T's stability made the stock a “blue-chip” ideal 
for “widow and orphan’ trust funds, pensions and 
wealth preservation. No such risk-free stock exists 
today. 


THE DEREGULATION MONSTER 
Monopoly was given a huge boost by financial 
deregulation. Then-Federal Reserve Chairman Alan 


Greenspan’s claim that “markets are self-regulating” 
and that government regulation is harmful was 
blown to pieces by the financial crisis of 2007-2008. 
Deregulation not only allowed banks to escape from 
prudent behavior, but also allowed such concentra- 
tion that America now has “banks too big to fail.” 

One of capitalism’s virtues and justifications is 
that inefficient enterprises fail and go out of busi- 
ness. Instead, we have banks that must be kept afloat 
with public or Federal Reserve subsidies. Clearly, one 
result of financial deregulation has been to protect 
large banks from the operation of capitalism. The 
irony that freeing banks from regulation resulted in 
the destruction of capitalism is lost on free-market 
economists. 

The cost of the Federal Reserve's support for banks 
too big to fail with zero and negative real interest 
rates has been devastating for savers and retirees. 
Americans have received no interest on their sav- 
ings for 6.5 years. To make ends meet, they have had 
to consume their savings. Moreover, the Federal 
Reserve's policy has artificially driven up the stock 
market with the liquidity that the Federal Reserve 
has created, and it also caused a similar bubble in the 
bond market. The high prices of bonds are inconsis- 
tent with the buildup in debt and the money printed 
in order to keep the debt afloat. The dollar's value 
itself depends on QE in Japan and the European 
Union. 

To restore financial stability, an obvious precondi- 
tion for prosperity, the large banks must be broken 
up and the distinction between investment and com- 
mercial banks restored. 

Since the Clinton regime, the majority of Treasury 
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Then-Fed Chairman 
Alan Greenspan's 

claim that markets are 
self-regulating led to 
financial deregulation. 
“There was a flaw in my 
theory,” he later said. 
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secretaries have been top executives of the troubled 
large banks, and they have used their public position 
to benefit their banks and not the US economy. Ad- 
ditionally, executives of the large banks comprise the 
board of the New York Fed, the principal operating 
arm of the Federal Reserve. Consequently, a few large 
banks control US financial policy. This conspiracy 
must be broken up and the Federal Reserve made ac- 
countable or abolished. 

This requires getting money out of politics. The 
ability of a few powerful private-interest groups to 
control election outcomes with their campaign con- 
tributions is anathema to democracy. A year ago, the 
Republican Supreme Court ruled that the rich have 
a constitutional right to purchase the government 
with political-campaign contributions in order to 
serve their selfish interests. 

These are the same Republican justices who ap- 
parently see no constitutional right to habeas corpus 
and, thus, have not prohibited indefinite detention of 
US citizens. These are the same Republican justices 
who apparently see no constitutional prohibition 
against self-incrimination and, thus, have tolerated 
torture. These are the same Republican justices who 
have abandoned due process and permit the US gov- 
ernment to assassinate US citizens. 

To remove the control of money over political life 
would likely require a revolution. Unless prosperity is 


to be only for the One Percent, the Supreme Court’s 
assault on democracy must be overturned. 


THE REAL ROAD TO PEACE 

To regain peace is even more difficult than to 
regain prosperity. As prosperity can be a precondi- 
tion for peace, peace requires changes both in the 
economy and foreign policy. 

To regain peace is especially challenging, not be- 
cause Americans are threatened by Muslim terrorists, 
domestic extremists and Russians. These “threats” 
are hoaxes orchestrated on behalf of special interests. 
“Security threats” provide more profit and more 
power for the military/security complex. 

The fabricated “war on terror” has been underway 
for 14 years and has succeeded in creating even more 
“terror” that must be combated with enormous ex- 
penditures of money. Apparently, Republicans intend 
that monies paid in Social Security and Medicare 
payroll taxes be redirected to the military/security 
complex. 

The promised three-week “cakewalk” in Iraq has 
become a 14-year defeat with the radical Islamic State 
controlling half of Iraq and Syria. Islamist resistance 
to Western domination has spread into Africa and 
Yemen, and Saudi Arabia, Jordan and the oil emirates 
are ripe fruit ready to fall. 

Having let the genie out of the bottle in the Middle 


The ability of a few powerful private-interest groups 
to control election outcomes with their 
campaign contributions is anathema to democracy. 
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A man carries an injured 
boy after an attack 

in Jalalabad April 18, 
2015. It's unclear who 
was responsible for the 
bombing. 

REUTERS / Pajwak News Agency 


East, Washington has turned to conflict with Russia 
and, by extension, China. This is a big bite for a gov- 
ernment that has not been able to defeat the Taliban 
in Afghanistan after 14 years. 

Russia is not a country accustomed to defeat. 
Moreover, Russia has massive nuclear forces and 
massive territory into which to absorb any US/ 
NATO invasion. Picking a fight with a well-armed 
country with by far the largest land mass of any 
country shows a lack of elementary strategic sense. 
But that is what Washington is doing. 

Washington is picking a fight with Russia because 
Washington is committed to the neoconservative 
doctrine that History has chosen Washington to 
exercise hegemony over the world. The US is the “ex- 
ceptional and indispensable” country, the uni-power 
chosen to impose Washington’s will on the world. 

This ideology governs US foreign policy and 
requires war in its defense. In the 1990s, Paul Wol- 
fowitz enshrined the Wolfowitz Doctrine into US 
military and foreign policy. In its most bold form, the 
doctrine states: 

“Our first objective is to prevent the re-emergence 
of a new rival, either on the territory of the for- 
mer Soviet Union or elsewhere, that poses a threat 
on the order of that posed formerly by the Soviet 
Union. This is a dominant consideration underly- 
ing the new regional defense strategy and requires 
that we endeavor to prevent any hostile power from 
dominating a region whose resources would, under 
consolidated control, be sufficient to generate global 
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power.” 

As a former member of the original Cold War 
Committee on the Present Danger, 1 can explain 
what these words mean. The “threat posed formerly 
by the Soviet Union” was the ability of the Soviet 
Union to block unilateral US action in some parts 
of the world. The Soviet Union was a constraint on 
US unilateral action — not everywhere, but in some 
places. This constraint on Washington's will is re- 
garded as a threat. 

A “hostile power” is a country with an independent 
foreign policy, such as the BRICS (Brazil, Russia, 
India, China and South Africa) have proclaimed. Bo- 
livia, Ecuador, Venezuela, Argentina, Cuba and North 
Korea also have proclaimed an independent foreign 
policy. 

This is too much independence for Washington 
to stomach. As Russian President Vladimir Putin 
recently stated, “Washington doesn’t want partners. 
Washington wants vassals.” 

The Wolfowitz Doctrine requires Washington to 
dispense with governments that do not acquiesce to 
Washington’s will. It is a “first objective.” 

The collapse of the Soviet Union resulted in Boris 
Yeltsin becoming president of a dismembered Rus- 
sia. Yeltsin was a compliant US puppet. Washington 
became accustomed to its new vassal and absorbed 
itself in its Middle Eastern wars, expecting Vladimir 
Putin to continue Russia’s vassalage. 

However at the 43rd Munich Conference on Secu- 
rity Policy, Putin said: “I consider that the unipolar 


model is not only unacceptable but also impossible 
in today’s world.” 

Putin went on to say: “We are seeing a greater 
and greater disdain for the basic principles of inter- 
national law. And independent legal norms are, as 
a matter of fact, coming increasingly closer to one 
state’s legal system. One state and, of course, first and 
foremost the United States, has overstepped its na- 
tional borders in every way. This is visible in the eco- 
nomic, political, cultural and educational policies it 
imposes on other nations. Well, who likes this? Who 
is happy about this?” 

When Putin issued this fundamental challenge to 
US uni-power, Washington was preoccupied with its 
lack of success with its invasions of Afghanistan and 
Iraq. Mission was not accomplished. 

By 2014, it had entered the thick skulls of our rulers 
in Washington that while Washington was blowing 
up weddings, funerals, village elders and children’s 
soccer games in the Middle East, Russia had achieved 
independence from Washington's control and pre- 
sented itself as a formidable challenge to Washing- 
ton’s uni-power. Putin and Russia have had enough 
of Washington’s arrogance. 


RUSSIA’S RISE REFOCUSES PRIORITIES 

The unmistakable rise of Russia refocused Wash- 
ington from the Middle East to Russia’s vulnerabili- 
ties. Ukraine, long a constituent part of Russia and 
subsequently the Soviet Union, was split off from 
Russia in the wake of the Soviet collapse by Wash- 
ington’s maneuvering. In 2004, Washington had 


tried to capture Ukraine in the Orange Revolution, 


which failed to deliver Ukraine into Washington’s 
hands. Consequently, according to Assistant Secre- 
tary of State Victoria Nuland, Washington spent $5 
billion over the following decade developing non- 
governmental organizations that could be called into 
the streets of Kiev and into developing political lead- 
ers who represented Washington's interests. 

Washington launched its coup in February 2014 
with orchestrated “demonstrations” that, with the 
addition of violence, resulted in the overthrow and 
flight of the elected democratic government of Victor 
Yanukovych. In other words, Washington destroyed 
democracy in a new country with a coup before de- 
mocracy could take root. 

Ukrainian democracy meant nothing to Washing- 
ton, intent on seizing Ukraine in order to present 
Russia with a security problem and to justify sanc- 
tions against “Russian aggression” to break up Rus- 
sia’s growing economic and political relationships 
with Europe. 

Having launched this reckless and irresponsible 
attack on a nuclear power, can Washington eat crow 
and back off? Would the neoconservative-controlled 
mass media permit that? The Russian government, 
backed by 86 percent of the Russian people, has 
made it clear that Russia rejects vassalage status as 
the price of being part of the West. The implication 
of the Wolfowitz Doctrine is that Russia must be 
destroyed. 

This implies our own destruction. 

What can be done to restore peace? Obviously, the 
EU must abandon NATO and declare that Washing- 
ton is a greater threat than Russia. L 


NATO launched one of 
its biggest-ever anti- 
submarine exercises in 
the North Sea in early 
May, inviting non- 
member Sweden to 
participate for the first 
time, amid increasing 
tensions between 
Russia and its northern 
neighbors. 
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Peace protests generally look like this: People turn out, sing, and hold signs (above, in Cyprus this May, in favor of a 
peace settlement in that country). The protesters go home and nothing changes. 


Exploring the roots 
of a unique peace 
movement 


On Sept. 20, Gerald Celente and his Trends Research Institute will launch Occupy Peace 
in Colonial Kingston, NY. This unique and powerful movement is designed to reinstate the core 
values that gave birth to this nation and provide the tools for advancing peace and prosperity. Oc- 
cupy Peace will be birthed at the heart of the oldest intersection in the country, with thousands of 
peace-minded people ready to take action. 

Institute staffers sat with Celente for a question-and-answer feature about the roots, ambitions 
and passions inspiring Occupy Peace. 


How and why was Occupy Peace created? enemy to attack, another country to invade and oc- 
There is no major, unified peace movement going cupy, anew enemy to fear and hate. Following 9/11, 
on in America. The constant talk from Washington, Bush said America had to attack Afghanistan and 
the presidential candidates and media is war, war bring back Osama bin Laden “dead or alive” since he 
and more war. Since George W. Bush launched the was allegedly responsible for the attack on the Twin 
War on Terror in 2001, every few years there isanew Towers and Pentagon. Bush also said the Taliban was 


32 THETRENDSJOURNAL | SPRING 2015 


our enemy because it provided a training ground and 
safe haven for bin Laden to launch the attacks. The 
Bush tale is not quite as simplistic as the simpleton 
that sold it to the public. 

In the meantime, bin Laden is long dead and, 

14 years later, the longest war in American history 
continues with no end in sight. President Obama, 
who sold himself as a man of peace when he was 
candidate Obama, launched a massive troop surge in 
Afghanistan that accomplished none of its goals ex- 
cept to kill more Afghans and US troops, and destroy 
more of the nation. Most recently, he reneged on 

his pledge to cut the US troop force in half this year. 
Where is the outrage? Where are the protests? 

Then there was the Iraq War, sold to the American 
people under the pretense that Saddam Hussein had 
weapons of mass destruction and ties to al Qaeda. 

If he were not stopped, we were told, our national 
security and planet Earth were threatened. In the 
buildup to that war, many of us saw through the 
propaganda; we covered it in the Trends Journal. And 
while there were some serious peace protests, they 
were drowned out by war drums the presstitute 
media beat in support of Washington’s war. 

Then there was al Qaeda, Libya, Syria — and now, 
ISIS. Another day, another enemy. The American 
mindset has become militaristic, and it is morally 
and economically bankrupting the nation. Politi- 
cians lecture us to support our troops, who, we are 
told, keep us safe by invading and occupying foreign 
nations. America’s favorite pastimes, sports, have 
become showcase platforms that glorify the military 
and pledge eternal allegiance to eternal war. National 
advertisers keep playing the “hero troop” angle to sell 
anything from dog food to automobiles. Yet, there's 
not a peep about peace. 

And what is the justification for America’s never- 
ending wars? You know! It’s not US foreign policy 
that breeds the hate 1, and others, have been docu- 


“Liberty? The federal 
government listens to 
and watches everything 
we do under the guise 
it’s protecting us from 
terrorists.” 

Gerald Celente 


occupy peace 


menting and writing about for some 30 years. No, 
little boys and girls, they hate us Americans because 
of our freedom and liberty. And if you disagree, as 
Bush declared, “You are either with us or with the 
terrorists.” 

Liberty? Go to the Statue of Liberty, sporting 
events, museums, concerts, airports — they're all 
militarized war zones. Liberty? The federal govern- 
ment listens to and watches everything we do under 
the guise it’s protecting us from terrorists. Liberty? 
The National Defense Authorization Act has robbed 
us of our basic rights of habeas corpus, permitting 
the government to kill Americans suspected of ter- 
rorist ties. And it has repealed the 1878 Posse Comi- 
tatus Act, which had prohibited the military from 
domestic law-enforcement activities. 

Occupy Peace was created to reinstate the values 
upon which this nation was founded by honoring thy 
founding fathers. George Washington, a real com- 
mander in chief, was a warrior who led and fought 
in battles, unlike little chicken hawks today who call 
themselves commander in chief. They themselves 
can't fight, but are willing send others to fight and 
die in “the ultimate sacrifice.” In his farewell address, 
Washington was emphatic in his call for no foreign 
entanglements. War hawks and apologists for the 
politicians that beat war drums are quick to say times 
were different back then. That’s a copout for peace. 
Nothing has changed. The world was at war back 
then. Only the weapons and the means to deliver 
them have changed. Madison, Jefferson, Adams, 
Franklin — the founding fathers, scholars many of 
them, made it clear that the business of America was 
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A freight train 
derailment in Pittsburgh 
came two days after 

an Amtrak derailment 
in Philadelphia killed 
seven people. Congress 
approved $1.4 billion 

a year for Amtrak, 
while the Pentagon’s 
2016 spending request 
for military weapons 
systems is $177 billion. 


REUTERS / John Altdorfer 


to mind its own business and build the nation’s busi- 
ness and commerce — not focus on nation building. 


Why will this peace initiative be different? 

Unlike other protests where people turn out, sing, 
pray, yell, dress in black or stand on street corners in 
silence holding signs, get back on the bus, go home 
and nothing is accomplished, Occupy Peace will 
have action plans with specific goals and objectives. 
For example: Close all foreign bases. Bring home the 
troops. Seal borders to keep our nation safe. Use the 
military budget and military personnel to rebuild 
America — a 21st century model of the Depression- 
era Works Progress Administration project. Rather 
than Washington taking billions of our hard-earned 
money to give to military contractors to build roads 
to nowhere in war-torn nations, we will rebuild 
America. 

Despite America’s numerous wars fought since 
World War II, not one has been voted on by Congress 
and declared a war. One objective of Occupy Peace is 
that any time America becomes involved in a foreign 
entanglement, the president will be forced to follow 
the Constitution: Congress, not the president, must 
declare war. And, it is our objective to have a refer- 
endum on each state ballot that will allow citizens of 
that state to vote yes or no to war. That is direct de- 
mocracy; Congress, as representatives of the people, 
will abide by the people's vote rather than bow to 
special interests and foreign interests that line their 
pockets with campaign contributions and founda- 
tion donations. 
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We're looking for other tools to put in the Oc- 
cupy Peace toolbox so the people, not politicians, 
have a voice in who should be killed, who should be 
bombed, who should be invaded, and who should 
be occupied. We're open to any suggestions that 
can bring true peace on earth and goodwill toward 
men. Please let us know your thoughts and do what 
you can to contribute to peace by going to our web- 
site, www.occupypeace.us 


What is your vision for Occupy Peace? 

That the concept of a national state of peace be- 
comes the norm rather than the constant state of 
war. Fear has been marketed and sold as the natural 
way of life. For example, we hear madmen — or 
should I say little men, like Leon Panetta, former US 
defense secretary — tell us that we should be ready 
for a 30-year war. How dare he? Dwight D. Eisen- 
hower, five-star general, supreme commander of the 
Allied Forces in World War I] and two-term presi- 
dent, warned us about the military-industrial com- 
plex taking over the nation. That now has become 
stark reality. As our nation sinks lower economically, 
precious human and financial capital is being squan- 
dered on the war machine. Today, median household 
income is below 2001 levels, yet the defense budget 
has surged some 45 percent since 9/11. 

With peace comes prosperity. Instead of the tens 
of trillions that have been wasted on the military 
industrial/cyber complex, that money would be more 
productively spent rebuilding America, which by 
all socioeconomic standards is in dramatic decline. 

l get disgusted each time | hear politicians and re- 
tired military madmen posing as “experts” turn up 

in the media proclaiming they have the strategies 

to solve the problems in Syria, Iraq, Sudan, Somalia 
and countries around the world when Washington 
can't fix Detroit, Camden, Trenton, East St. Louis 
and Ferguson. Hundreds of US cities large and small 
are rusting and rotting out in front of our eyes. How 
can any self-respecting person believe these politi- 
cians? All they have to show for years of military 
intervention is a military track record of TOTAL 
failure. SHOW ME THEIR SUCCESSES! SHOW 
ME ONE! How can any self-respecting human being 
buy their nonsense after producing nothing but long 
track records of monumental failure? Yet, with each 
new war, the same experts, pundits and politicians 
promote the same arrogance of their strategy being 
the winning strategy. And they rant on regarding 
why the US has the right to overthrow the ruler of 


real fighter. Regardless of how good you 
think you are, defeat, serious injury or 
even death are always a possibility and 
reality. My passion for peace is based on 
my knowledge of reality — and that re- 
ality is that the war in Iraq has left more 
than 1 million dead and the country 
in ruins. Yet, more than a decade later, 
the war continues. Afghanistan is the 
longest war in American history, with 
no end in sight. Libya, a country that 
was no threat to our national security, 
is now destroyed because America 
and its always-willing Coalition of the 
Willing destroyed it. Doing so dramat- 
ically compounded the destabilization 
of that already destabilized region. 
The options are simple: Keep follow- 
ing the leaders that lead us to war. 
Keep depleting our already depleted 
treasury. Keep slaughtering millions 
more. Create more hatred. Sow the 
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Learn more at www.occupypeace. 


another country; bomb and slaughter innocent civil- 
ians; and invade, occupy and destroy a nation that 
was no threat to our national security. 


Why hold it in Kingston? 

The seeds of democracy were sown here. Kingston 
is the first capital of New York State. Ninety percent 
of the US Constitution was taken from the Consti- 
tution written here in Kingston at the spot where 
the courthouse still stands and where four Supreme 
Court justices, including John Jay, were jurors. We 
will hold Occupy Peace at the most historic four 
corners in America — the only place where pre- 
Revolutionary War stone buildings still stand. Right 
around the corner is the 1777 Senate House, the old- 
est building open to the public in America. We are 
using Kingston to bring America back to its roots. 


You are known as a vehement advocate for 
peace. But you're no peacenik. Explain. 

lam not a pacifist. I’ve been a close-combat practi- 
tioner for decades and had my own school for many 
years. If someone tries to kill me, TII kill them. 1 will 
attack the attacker. As a fighter, the last thing 1 want 
to do is fight. TIl do my best to avoid it, as will any 


us. INTERSECTION OF CROWN AND JOHN STREETS + KINGSTON, NY Peace and restore prosperity. 


Is peace really possible? 

On a personal level, who would want to be in a re- 
lationship if it’s a constant battle? Whether between 
a couple or among nations, the choices are clear. 
Who doesn't prefer peace to war? Living in peace 
provides many more benefits, is more joyous, en- 
hances beauty and encourages creativity. The march 
to war brings only death and destruction and breeds 
hatred and revenge. Some 22 US veterans commit 
suicide each day; another 53 attempt suicide each 
day. That should be headline news. How can the 
rationale that war is both a moral and an acceptable 
way of life be promoted while peace is just brushed 
off and dismissed as just a remote possibility? If that 
is true, then maybe we should be called the “inhu- 
man” race because there is nothing human about a 
constant state of war. 

When religions, religious orders and those preach- 
ers who claim to be messengers of God begin to 
preach peace as God’s will to their congregations, 
there will be crusades for peace. Most definitely, 
when Americans who “pledge allegiance to the flag 
of the United States of America and to the republic 
for which it stands, one nation under God...” actu- 
ally believe in the God they “pledge” to, we will Oc- 
cupy Peace. I] 
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the unveiling of the institute’s Occupy Peace initia- 
tive. 

The Peace and Prosperity conference will explore 
the dynamics and root causes of America’s — and 
much of the world’s — state of endless war. Presen- 
tations, group discussions and Q&A sessions will 
demonstrate how prosperity, quality of life, creativity 
and economic opportunity are linked to and shaped 
by war. 

The conference also will analyze the propaganda 
machine behind the selling of war and how it has 
actually strengthened in an era of consolidated, 
streamlined traditional media, and the expediency of 
digitally delivered, targeted information and misin- 
formation. 

Mark Twain's words were published in 1916: “.. the 
statesmen will invent cheap lies, putting the blame 
upon the nation that is attacked, and every man will 


be glad of those conscience-soothing falsities, and 
will diligently study them, and refuse to examine 
any refutations of them; and thus he will by and by 
convince himself that the war is just, and will thank 
God for the better sleep he enjoys after this process 
of grotesque self-deception.” 

As the Trends Journal stated a year ago: “Those in 


Gerald Celente leads 
a conference session 
at the Trends Research 
Institute. 


Peace and 
Prosperity 


Conference: Sept. 17-19 
Occupy Peace: Sept. 20 
Location: Historic Kingston, New York 


John DeSanto 


power controlled the messaging then as they do now. 
A precious few have always decided which portraits, 

Join Gerald Celente, invited speakers, Trends descriptions and images of what war looks and feels 
Research Institute analysts and Trends Journal sub- like we get to see. Finally, this conference will dem- 
scribers from all over the world at a special three-day onstrate the ways in which peace can be advanced 


conference dedicated to peace — and culminatingin beyond the slogans and good vibes they foster.” 


Peace and Prosperity conference details 


REGISTRATION 

Conference space is limited, so don’t 
delay. Until Friday, July 10, registration 

is open only to Trends Journal subscribers. 
After July 10, openings will be available to 
non-subscribers. 

Cost: If you register before July 10, the cost 
is $900 per participant. After July ro, the 
cost is $1,050 per participant. Fees are due at 
registration, and are non-refundable. 


MEALS 

Your registration fee includes food and 
cocktails Thursday evening; breakfast and 
lunch on Friday; and breakfast, lunch and 
dinner on Saturday. 
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TRANSPORTATION AND LODGING 
These costs are your responsibility. 


Accommodations: The Hudson Valley 
offers a number of lodging choices within 
minutes of the Trends Research Institute. 
These range from quaint bed-and-break- 
fasts to luxury resorts and spas. To learn 
more, we recommend you visit http://www. 
hudsonvalleylodging.com/ 


Getting Here: Kingston is about 100 miles 
north of New York City. There are two 
airports less than an hour from Kingston — 
Stewart International Airport in Newburgh, 
and Albany International Airport. 
LaGuardia, Kennedy and Newark airports, 
and Westchester County Airport, which is 


just north of the city, are about two hours 
from Kingston. 


If you need assistance making travel plans, 
please call us at 845-331-3500, ext. 102, or 
email us at info@trendsresearch.com. 


HOW TO REGISTER 

Online: Visit www.trendsresearch.com 

for the quickest, most convenient way to 
register. 

Mail: Fill out the form on the opposite page 
and mail it to Trends Research Institute, 
P.O. Box 3476, Kingston, NY 12402 

Fax: Fax the form to 845-331-5700 


Phone: Call 845-331-3500, ext. 102 


And that brings us to the final mission of the Peace 
and Prosperity conference: Finding the path to 
peace. 

“The conference is being designed as an exercise in 
empowerment,” said Derek Osenenko, the institute’s 
chief executive officer. “Having these discussions in 
the profoundly historic surroundings of Colonial 
Kingston is the ideal setting to bring our focus back 
to the founding fathers.” 

At noon on Sept. 20, 2015 (rescheduled from May 
2), the Trends Research Institute will launch Occupy 
Peace, a movement designed to reinstate the core 
values that gave birth to this nation and provide the 
tools for advancing peace and restoring prosperity. 

The conference, as well as the Sunday afternoon 
Occupy Peace rally, take place at the oldest intersec- 
tion in the United States. At the corners of Crown 
and John streets in Kingston, NY, stand four pre- 
Revolutionary War stone structures. Just a half-block 
away is the Kingston Courthouse, constructed in 
1789. The courthouse, and buildings on the site dat- 
ing to 1683, were the scene of critical episodes in the 
founding of the nation and the writing of the US 
Constitution. 

The conference series has become a mainstay of 
institute operations. The events attract participants 
from across the United States, as well as Canada, 
Europe, Asia and Latin America. Celente, institute 
analysts and invited experts offer one-of-a-kind in- 
sights into the dominant trends shaping our world. 
Participants leave with a deeper understanding of the 


REGISTRATION FORM 


occupy peace 


global trends that very directly affect their lives. 

As important: Participants enjoy the company of 
like-minded thinkers, innovators and artists from 
across the globe. 

The Peace and Prosperity conference kicks off with 
an evening reception on Thursday, Sept. 17. Friday 
and Saturday are full days, packed with presentations 
and group discussions. It concludes with an evening 
dinner on Saturday. 

Of course, all participants are encouraged to stay 


for the Occupy Peace rally on Sunday. 


John DeSanto 


Participants listen closely to the speaker at a recent Trends Research Institute 
conference. 


To reserve your spot by mail or fax, fill out this form and return it with your payment of $900 by July 10, 2015. After July 10, the cost is 


$1,050, also due at registration. 


Name 

PAYMENT 
ae O Check enclosed for this amount: 
City State Zip O Charge my card this amount: 
Daytime phone Name on card: 
Evening phone Card number: 
Cell phone Exp. date: CVV: 
E-mail Signature 
Trends Research Institute, P.O. Box 3476, Kingston, NY 12402. Fax: 845-331-5700 
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It's acommon sight: the daily pile of pills aging adults take to treat their medical conditions. If current trends persist, the average life span 


The new longevity re 
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TREND FORECAST: Everyone knows they are going to die. But in the prescription-drug-addicted 
Western world, with a pill for every ill, there is a subconscious denial of death; “everyone” means 
everybody but me. 

Of all the trends we forecast, aging with grace is a megatrend in the making that still lurks 
under the mainstream radar. Trends are born, they grow, mature, reach old age and die ...a natu- 
ral organic process. How to stay healthy, live longer — and most importantly, live with grace and 
dignity — is a trend still in its infancy. From entrepreneurs to big business, the field is wide open 
for new products, procedures and facilities for keeping the young at heart vibrant throughout old 
age. Whole health healers will be in demand. Strenuous workouts and diet fads will increasingly 
be replaced by holistic health approaches. Whole health healers will deliver all natural modalities, 
products and services as a foundation for enhanced longevity. 

As this trend matures, demand will grow for longevity centers: body, mind and spirit centers 
where abused health is restored and the in-shape get in better shape. Ranging from family-size 
operations staffed by a few specialists to resort-size clinics, longevity centers will become a multi- 


billion dollar industry. 
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worldwide by 2030 will be 78.1 years for men, and 85.3 for women. 


volution 


By Bennett Daviss 
CONTRIBUTING EDITOR 


More of us are living longer than ever before. However, while we're adding years to out lives, 
we're not necessarily adding health to those years. 

Too many of us live out those extra days tethered to oxygen tanks and dialysis machines, or 
counting the hours between pills. How do we ensure that the added time science gives us is worth 


sticking around for? 


For most of humanity's time on Earth, 
The first step in answering that question is to un- 5 
derstand why we're surviving longer than our ances- peo p le lived lo n g eno ugh tore p rod uce 


tors . a 
and see their young established. 
A study published in The Lancet medical journal in y 5 

December 2014 was conducted by a consortium of of spectacular drunkenness.” Smoking is increasing 

more than 700 researchers in more than 100 coun- around the world and, with it, lung cancer. Life spans 


tries. The study contends that, if current trends per- in Iraq and Syria are falling due to mass slaughter. 
sist, the average life span for men worldwide by 2030 Andin Africa, poverty and civil war are also cutting 
will be 78.1 years and 85.3 for women. live spans. 

The reasons for this luxury of extra time are legion, 
from reducing diarrheal diseases in Africa to control- THE FIRST LONGEVITY REVOLUTION 


ling tuberculosis worldwide. There are exceptions: Our new gift of time is due to what could be called 
Young men in Russia are, in the aggregate, dying the first longevity revolution: Sanitation and food 
earlier due to what’s been called “a national sport handling improvements, along with the arrival » 41 
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artful aging 


Betty passes the time in 
the Alzheimer's unit of 
a Fairmont, MN nursing 
home. 


jsorensen via Flickr 


Longevity at what price? 
Expect worldwide acceptance of the right to 
end a pain-ridden, hopeless life 


By TRENDS RESEARCH INSTITUTE STAFF 

The great spikes in longevity across most of the world can be attributed to advances in food 
sanitation and safety, as well as science or, specifically, drugs. A century ago, contaminated foods 
and water caused foodborne diseases to flourish. Typhoid fever, tuberculosis and botulism were 


among the diseases that cut life short. 
The next longevity wave, scientific consensus has it, perts are exploring whether aging can be slowed 
or reversed with pharmaceuticals. Some schools of 


research go so far as to hypothesize that aging is a 


will ride on pharmacological advances aimed at halt- 
ing or reversing aging. Living to 100 or longer could 
be a reasonable expectation for those born in the next condition, a disease class of its own that can be cured 
generation or so. Just a century ago, the average life 
span fell short of 50; today, it’s fast approaching 80. 


Scientists, biogerontologists and other aging ex- 


someday, rather than being a natural organic cycle. 
But looking to drugs to improve quality of life in 
old age will result in false hope; aging gracefully will 
increasingly be the responsibility of the individual. 
As a 2014 story in The Atlantic magazine put it: 
“Drugs that lengthen health span are becoming to 
medical researchers what vaccines and antibiotics 
were to previous generations in the lab: their grail. If 
health-span research is successful, pharmaceuticals 
as remarkable as those earlier generations of drugs 
may result. In the process, society might learn the 
answer to an ancient mystery: Given that every cell 


TRENDPOST 


In many corners of the world, “assisted suicide” movements are gain- 
ing traction. But they bear two qualities that slow their progression: 
e They are religiously rooted and politically controlled. If euthanasia 
were advanced by direct-democracy initiatives (put it on the ballot and 
let the people decide), the laws that prevent the compassionate and 
personally sanctioned ending of a life would be defeated. 


e By using the word “suicide” to advance this human right, euthanasia 
is cast in a dark, self-destructive, rather than self-liberating, way. 
Compassionate choice. Compassionate euthanasia. A human right? 
Your right? Or the right of the government to dictate life or death? 
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in amammal’s body contains the DNA blueprint of a 
healthy young version of itself, why do we age at all?” 

But the expectations and promises of science — 
from curing cancer to reversing chronic degenerative 
diseases — have largely fallen short. 


NO QUALITY OF LIFE, NO CHOICE 

As the human race, with few exceptions, faces a 
longer life span, quality-of-life issues will become 
more prominent. Life span and a healthy life span 
are not the same thing. There’s no assurance that 
keeping humans alive longer equates to a quality 
of life worth living. The path of science may in- 
crease life expectancy, but a better understanding 
of how to improve quality of life will lag behind. 

That potential outcome leaves us with an essen- 
tial and unanswered question: As dementia, crum- 
bling bones, macular degeneration, obesity-driven 
diseases and diabetes-related ailments increasingly 
rob us of a smooth walk to the kitchen or a co- 
herent conversation with a neighbor, what is the 
quality-of-life cost to living a drastically longer life? 

The Trends Research Institute's study of the 
Artful Aging trend line has focused on the so-far 
untapped potential to serve seniors with products, 
services and life experiences that add meaning and 
dimension to their lives. Part of that intensifying 
trend will be the right of aging individuals to have 
the ultimate say whether a pain-driven, drug- 
dependent, immobile, empty life is worth living. 

Artful Aging impresses on the need for seniors 
to have the space and freedom to choose creative, 
self-fulfilling paths in their later years. That is 
soon to include a more robust, non-political fight 
for compassionate right-to-die rights. 

We cite that fight as critical because it goes 
largely unfulfilled at present. Most products and 
services marketed to the growing old-age demo- 
graphic are based on the medical industry’s ef- 
forts to keep them living longer — dominated by 
coping products, from high-tech walkers to chair 
escalators that navigate stairways at home, from 
feeding tubes to respirators. 

Longer lives create more need for these products 
and services. But at some point, coping becomes 
detrimental to the individual, loved ones and soci- 
ety. The path of emotional and physical emptiness 
transitions into more pain and suffering. 

We can legally euthanize pets, who may be blind, 
in pain, mentally lost and frightened, but our loved 
ones, who crave the same rights, are forced to ar- 
tificially prolong their agony. Pets are put to sleep 
out of compassion — no law, religion or govern- 
mental entity stands in the way. Lawmakers end 
the pain and suffering of their own pets, but fail to 
pass laws that advance compassionate euthanasia 
for humans. Do pets count more than people, or 
people more than pets? i] 


39 4 of antibiotics and other fruits of science and 
technology. 

A century ago, diphtheria, cholera and other con- 
tagious diseases regularly ravaged the human race. 
The 1918-1919 worldwide flu pandemic infected as 
much as a third of the world’s population and killed 
as many as 50 million. In 1918, because of the flu, the 
average life expectancy in the US plunged by a dozen 
years. According to a 2012 New England Journal of 
Medicine report, infectious diseases accounted for 
580 deaths per 100,000 in 1900; by 2010, the number 
was less than 17. 

In “Confronting the Bounds of Human Longev- 
ity,” a January 1998 paper in The American Scientist, 

a research group led by University of Illinois School 
of Public Health sociologist S. Jay Olshansky drew 
a parallel between this longevity revolution and the 
Indianapolis 500 car race. 

Indy cars are finely crafted to last the 500 miles 
of the race, the team pointed out; then the cars are 
torn down and rebuilt for another 500-mile trek. No 
one has systematically tried to find out how the cars 
would behave if left to run indefinitely. No doubt 
some would fail immediately; others would run for 
100,000 miles or more; and most would gradually 
putter to a stop somewhere in between. 

Similarly, for most of humanity's time on Earth, 
people lived long enough to reproduce and see their 
young established independently. The parents died 
soon after; if they weren't killed in a farm accident or 
factory mishap, pneumonia or typhus would claim 
them. Now that wonder drugs, surgery and other 
high-tech treatments have increased longevity, we 


can see how long it takes the typical human body to 
putter to a stop. 
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artful aging 


An elderly man smokes 
a pipe as he chats with 


another man in Yongi, 


China. Smoking causes 


deadly cancers — but 
spending a lot of time 


sitting will kill you, too. 


Reuters 
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artful aging 


The second longevity 
revolution, self-care, 
led aging adults to 
exercise regularly and 
avoid processed food. 
McDonald's is reducing 
the level of antibiotics 
in its chicken products 
in response to consumer 
demands for healthier 
food. 


Top: Shutterstock; right: Link576 
via Flickr 


THE SECOND LONGEVITY REVOLUTION 

This brings us to the second longevity revolu- 
tion, which puts us face to face with the dilemma of 
modern longevity — why we're living longer but not 
healthier. 

The reason: While science gives us crutches to 
lean on as we follow the trail to a longer life, we've 
largely left our health in the hands of those who 
have tools to mute our symptoms but not end key 
diseases we inflict on ourselves. 

Compared to our forebears, we lead lives of sloth. 
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Relatively few of us have walked long distances to 
school or work; fewer still walk to stores to shop. 
Leisure time is spent immobilized in front of various 
screens. 

That much sitting will kill you, according to a 
January 2015 study in the Annals of Internal Medi- 
cine. Researchers analyzed results from 47 separate 
investigations into the physiological effects of sit- 
ting. They found that the more people sit, the more 
likely they are to develop diabetes, heart disease and 
cancer — and die prematurely. (One study reported 
that sitting for 11 hours a day has the same effect on 
a person’s cardiovascular system as smoking two 
packs of cigarettes every day.) Even worse, regular 
exercise doesn't negate the ill effects of spending 
your life folded at the waist. 

That alarm has sounded a few decades late for 
people now approaching old age. As today’s middle- 
agers entered their 50s and their bodies began to 
show signs of decay, the medical profession was 
waiting with an ever-expanding catalogue of phar- 
maceutical miracles, high-tech procedures and plas- 
tic replacement parts. Those who didn’t act on the 
need to take the initiative to break a lifetime of hab- 
its of immobility and convenience foods assumed 


artful aging 


The second longevity revolution is one of self-responsibility and 
whole-health healing. The third longevity revolution is nascent but 
holds the promise of rescuing slackers from their own indolence. 


medical science would keep them alive and healthy. 

Now, people entering old age are paying the price 
for passivity. Even today’s most powerful drugs 
can’t continue to mask or neutralize symptoms of 
progressive decay or creeping illness; complex pro- 
cedures are only stopgaps along the path of chronic 
disease. So, while science has eradicated external 
causes of early death, it hasn't eliminated the fatal 
damage inflicted upon ourselves. 

That’s why the second longevity revolution is one 
of self-responsibility and whole-health healing. The 
reason isn’t just that health care costs are relent- 
lessly rising while incomes decline as the population 
steadily ages, or that the numbers of physicians who 
specialize in treating the elderly are falling. (There’s 
far more money, and glory, in other specialties.) 

Calls to action, not lulls to passivity, fill the ears of 
people over 50: Exercise regularly, interact socially 
and eat whole, not processed, foods. Forced by fall- 
ing profits, McDonald’s is reducing the number of 
antibiotics fed to the chickens it buys, and Kraft 
Foods is replacing many synthetic components in its 
iconic macaroni and cheese with natural ingredients 
like paprika. But these are only micro steps toward 
addressing a much larger problem. 

Because these habits of health need to take root 
early in life, it may be too late for today’s oldsters. 
“It’s like brushing your teeth,” says one gerontolo- 
gist. “You can’t ignore it all week and then make up 
for that by brushing for an hour on Sunday.” 

But there are signs that this second longevity 
revolution might have established a permanent 
beachhead. An August 2013 report from the US Cen- 
ters for Disease Control and Prevention cited data 
indicating that the rate of increase in low-income 
children’s obesity had begun to slow among 19 of 43 
cities studied. The trend was confirmed by another 
study published in January 2015 by researchers at 
Kings College London in Archives of Disease in Child- 
hood. 


THE NEXT LONGEVITY REVOLUTION 

The third longevity revolution is nascent but, once 
again, promotes the promise of rescuing slackers 
from their own indolence. The emerging science of 
biogerontology is uncovering new chemistries to 


vanquish decrepitude. 


A drug called depreny] was fashioned as an anti- 
depressant, but has been shown in several studies 
to lengthen rats’ average life span by as much as 35 
percent, improve their mental acuity and sharpen 
long-term memory in elderly hamsters. 

Metformin, a drug that controls blood sugar in 
people with type 2 diabetes, seems to dramatically 
reduce bodily shrinkage, wrinkling and lethargy — 
all signs of old age — in roundworms. 

Anti-aging scientists also are avidly studying 
naked mole rats, the hairless rodents that live 
underground in tribes and, until now, have been 
best known for eating their own feces. They can 
live active lives past the age of 30 and spawn young 
when in their mid-2o0s. (In contrast, a house mouse 
tends to die of old age after four years.) Researchers 
have linked the rats’ extra years to a protein known 
as HSP25; it ushers damaged or defective proteins 
from the rats’ cells before malformations can repli- 
cate or do damage. 

Still, the biogerontology revolution is a promise 
for the future. To the litany of personal actions we 
can take now to improve the quality of later life, re- 
searchers add another: Resilience, the ability to see 
every glass as half full. “It’s making the best of every 
day you have that matters,” says a long-time nurse 
practitioner who's made a career of caring for elders, 
“no matter what limitations you face.” 

There’s no better way to pass the extra time we've 
been given while we wait for the next longevity 
revolution. E] 
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Naked mole rats, such 
as the one shown here, 
live active lives past the 
age of 30, much longer 
than other rodents. 
Researchers have linked 
their long lives toa 
substance that removes 
damaged or defective 
proteins from their 
cells before they can 
replicate. 


Wikipedia 
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Reuters 


The easing of US trade embargo rules means that travel, tourism, retirement and import-export industries see opportunity in Cuba. 


Cuba, Cuba, cha-cha-cha 


By Trends Research Institute staff 


It's anew world order. Some 55 years after the Cuban Revolution, the old hard-core, Cold War, 


once-powerful anti-Castro lobby that influenced American politics has greatly weakened. Exiles 


who fled to Florida to escape Communist rule are dead or dying. Among the younger generation 


of Cubans whose roots were Made in the USA, the torch of dissent elders carried barely flickers. 


TRENDPOST 


People seeking investments in travel, tourism, retirement and im- 
port-export may consider taking immediate action to position them- 
selves for the new Cuban marketplace. With only 200 nautical miles 
separating Miami and Havana, Cuba (for better and for worse) will be 
seen as a “suburb” of Florida once relations are normalized. Of all the 
global business opportunities, we forecast Cuba is the hot spot. 

With its highly educated population, quality medical care, mild cli- 
mate, relative lack of industrialization, decades of pent-up demand for 
infrastructure improvements and consumer products, Cuba will prove 
profitable for forward-thinking investors and entrepreneurs. 
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Without the anti-Castro power base to stop him, 
and on the last legs of his lame-duck presidency 
with nothing to lose, Barack Obama’s early measures 
to end the more than five decades of hostility be- 
tween the two nations are on trend to create the “all 
clear” signal that will lead to normalized relations. 

Indeed, the Obama administration's recent eas- 
ing of certain trade-embargo rules has cruise lines, 
airlines, cargo carriers, ferry operators (several com- 
panies have already received licenses), real estate 
developers, construction firms, hoteliers and tourist 
agencies developing plans and strategies to capital- 
ize on the virtually untapped potential. 


Millennials force new hotel stylings 


If youre a concierge, start sending out your re- 
sume. 

That’s what hotel chains across the world are pro- 
moting through the new brands they're creating, 
focused specifically on the millennial traveler. 

Millennials are surpassing baby boomers as the 
world’s dominant generation with more than 75 
million waddling around the US, eyes and fingers 
tethered to the smartphone. Seeing the population 
shift, hotel chains are racing to launch brands that 
meet the needs of a generation seeking a need to be 
connected to everyone at all times. 

Many of these brands — with laughable names 
like Aloft, Moxy, citizenM and Vib — have launched 
in the last five years, with gradual growth about to 
explode worldwide. Aloft — the millennial brand 
from Starwood Hotels — first opened in 2008 in 
Montreal, boasting loft-like guestrooms, one-stop 
charging stations and healthy food options. 

In March 2015, with a new hotel in the high-tech 
hub of Sunnyvale, Calif., Aloft promoted its smart- 
phone room-key system and gourmet grab-and-go 
food kiosk. Aloft is even employing robots to deliver 
snacks, and at the Yotel New York, luggage, accord- 
ing to a March 2015 Los Angeles Times report. 

In late 2014, Marriott opened its first Moxy, a 
brand intensely focused on millennials. Moxy’s 


guestrooms are 200 square feet or less, two-thirds 


TRENDPOST 


Radisson’s attempt is confusing and poorly imagined, but take it 
from Aloft, Moxy and other millennial brands: The guestroom is 
shrinking, the workspace is expanding, and the on-the-go hotel experi- 
ence is coming to your town, thanks to an emerging generation. 


the size of normal guestrooms. That strategy re- 
sponds to research that reveals millennials don’t 
mind room size as long as they have free and strong 
Internet access. On its website, Moxy promotes its 
Instagram feed: #AtTheMoxy. See wild millennials 
hobnobbing, drinking and — sort of — enjoying 
their stay. The ploy: Everyone is loving Moxy; you 
should come, too. 

While Moxy’s only open property is in Milan, 
Italy, it’s expanding rapidly into Eastern Europe, the 
Middle East and US. 

Other chains are trying to catch up, developing 
plans that demonstrate a misread of the audience. 
Welcome Radisson Red, Radisson’s attempt at a 
millennial hotel launching in China and South 
Africa, among other locations. Radisson Red is the 
drunkard’s design of a millennial space: Ping-pong 
tables outside (millennials aren't ping-pong players); 
guestrooms with oddly space-age appliances; and a 
lobby decorated as a “modern” art gallery. 


Hotels are targeting 


rooms, free and strong 
Internet access, and 
opportunities for 
hobnobbing. 


Starwood Hotels/Aloft 
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millennials with smaller 


trending 


While tiny houses are 
often built on wheels 
to skirt zoning laws, 
that means they're also 
mobile. 


www.tinyhousegiantjourney.com 


TRENDPOST 


In a 2014 Demand Institute survey cited in a Bloomberg report, 60 
percent of American millennials said they would one day own a home. 
That rate falls below the current rate, about 65 percent, of actual 
homeowners. But how much home will they want to own? Because 
millennials value perception, they may not fully embrace tiny houses. 
But because of financial challenges, they could co-opt elements of the 


Tiny homes on fast track 


Work every day in a concrete urban wasteland. 


Commute 35 minutes to your suburban home with 
the plastic front lawn and meteoric property taxes. 


Rinse and repeat, reducing your 
soul while running up the utility 
bill. 

That’s the big-sell American 
Dream. A few folks have shunned 
this for a compact, moveable tiny 
house of 100 to 200 square feet. 
But are these visionary thinkers 
getting new neighbors in the 
form of app-happy millennials? 

You can trace the modern tiny- 
house movement to Jay Shafer, a 
builder who in 1997 constructed 
his first tiny house. Shafer sought 
simplicity and suitability in an 
efficient, moveable space. And he 
could live off the grid — breaking 
traditional conservativism-era 
ethos — and live in the loopholes 
by building his tiny house on a 


tiny house in future homeownership plans. 
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Flickr: Nicolas Boullosa 
Tiny House trendsetter Jay Shafer, 


in front of his house. He wanted a 
simple and efficient place to live. 


trailer platform to skirt zoning laws. His American 
Dream was his own. 
But now, the tiny-house movement seems poised 


to hit the mainstream. Media are 
pushing millennials as the genera- 
tional champion of tiny houses, 
thanks to a combination of finan- 
cial necessity and — a millennial 
hallmark — the need to be per- 
ceived as hip and pacesetting. 
Financial necessity is obvious. 
The worldwide economic col- 
lapse has dried up bank accounts; 
in 2014, homeownership for 
Americans younger than 35 hit a 
new 32-year low of 36.2 percent. 
Millennials have nothing of great 
worth, and instead of clinging to 
Moms back bedroom, they're opt- 
ing to study shows like FYI TV’s 
“Tiny House Nation.” Theyre 
asking for help on tinyhouse- 
map.com, a site that combines a 


Google map with Craigslist. Need a lot? Come on 
out to Michigan. Need materials? Road trip to Port- 


land, Oregon. 


customers. 


Portland is the tiny-house hub, the uber-hip city 
that in April hosted the Tiny House Conference. 
Portland also is host to America’s first tiny-house 
hotel, Caravan. Plunk down $125 a night and get 150 
square feet of efficiency. Caravan’s owners, in a 2014 
Zillow article, noted millennials are their primary 


trending 


Researchers closer to easily editing human genes 


In mid-April, researchers announced they had used 
a promising new gene-splicing technique to “edit 
out” of living human embryos the genes that could 
cause inherited conditions such as cystic fibrosis and 
hemophilia. The test was conducted in China. 

The technique is called CRISPR, short for “clus- 
tered regularly inter-spaced short palindromic 
repeats.” CRISPR uses inert, repeating snippets of 
DNA to elbow aside defective genes that can cause 
illnesses and cast them out of a genome. 

Scientists are cautiously encouraged because, un- 
like current methods, CRISPR can replace several 
different forms of defective DNA sequences in a sin- 
gle procedure. This makes CRISPR effective against 
complex diseases caused by the collaboration of 


TRENDPOST 


Breakthroughs in gene editing will continue unabated despite de- 
bates about the growing probability that science soon will be able to 
direct the course of human evolution. Biotech companies will spring up 
and begin marketing these methods by 2030 to perfect humans in utero. 
The ethical controversy, however, will continue long after. 


more than one defective gene. 

But there's a long way to go. In the Chinese experi- 
ment, the genomes of 54 of the 71 embryos used 
were analyzed. Only 28 were edited; a much smaller 
number were edited in the way that researchers had 
intended. 


From slow food to slow living 


The global “slow food” movement — forsaking 
fast food for the pleasures of cooking, community 
and simplicity — has spawned the “slow cities” 
trend, dubbed “Cittaslow,” which holds implications 
for employers, retailers and rental-property owners. 

Adherents seek out tiny apartments with cheaper 
rents, look for less-consuming jobs, or streamline 
their work lives. (One professional stripped his ca- 
reer of all but the most lucrative tasks, leaving him 
with an adequate income and a two-day workweek.) 
Instead of working long hours at high-pressure jobs 
to pay for large spaces and fill them with stuff, these 
slow-downers have more time to spend with friends 
in coffee bars, browse in artisan shops, and pursue 
personal interests such as making pottery or volun- 
teering with community groups. 


TRENDPOST 


At first, the Cittaslow organization only rec- 
ognized towns with fewer than 50,000 residents. 
But that’s changing with a wave of interest from 
major cities. Urban centers with public trans- 
portation and amenities such as a robust infra- 
structure enabling telecommuting are eager to 
take part. Recently, a group from the booming 
Chinese city of Wenzhou visited Cittaslow’s 
Italian headquarters to learn how slow living 
might help preserve traditional Chinese culture. 


Barcelona is considering turning wasted urban 
space, such as pedestrian bridges, into green 
oases. In New York and Denver, downtown mi- 
cro-apartment complexes, featuring dwellings 
under 500 square feet, are being completed. 

The longing for authentic experiences and 
personal meaning will continue to drive the 
trend to simplification, especially among 
people under 40 who've learned the dangers of 
centering life on a career. 
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Gerald Celente’s 


What does the 
future hold? 


You can rely on Gerald Celente to help you identify, track, 
forecast and manage the trends that affect you. 
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